Download Free Eleven Media Group Sports Journal

Eleven Media Group Sports Journal
This book revisits the traditional general approach to sport policy by adopting an
entrepreneurial perspective. The respective chapters, all written by recognized
experts, link a fragmented collection of treatises on entrepreneurship, public
policy and sport entrepreneurship to develop a coherent, unified perspective on
policy-making. The book’s central argument is that, while in the past, sport policy
focused more on governance and political elements, these aspects can also be
embedded into a ‘policy entrepreneurship’ perspective. To date, most sport
policy research has also tended to pursue an organizational behavior or political
science approach. Breaking with that trend, the book incorporates the nascent
sport entrepreneurship literature into this approach. The new strategies proposed
here offer valuable resources for public policy planners and sports managers
alike, two groups who need to work together to build better policy initiatives.
It is with tremendous pleasure that I share the enclosed contents drawn from
more than eighty research presentations delivered at the Inaugural Sport
Marketing Association Conference hosted by the University of Florida on 13 to 15
November 2003. Scholarly papers were presented on such subjects as corporate
sponsorship, sport consumer behaviour, sport product branding, and
technology's role in the promotion and sales process, all subjects of critical
importance to those in pursuit of the best sport marketing practices.' -- From
Richard Irwin's preface 'A Word From the President'.
Routledge Handbook of Sports Event ManagementRoutledge
Covers every key functional and theoretical area of sport marketing, including
marketing research, information systems, consumer behavior, logistics, retail
management, sales management, e-commerce, promotions, advertising,
sponsorship, and international business.
WHY WE'RE STUFFED WITH INFORMATION BUT STARVED FOR
UNDERSTANDINGThree decades ago, Media Power predicted the coming of
our 24/7 news culture and how it would make us suffer from "deprivation by
surfeit". Selected by the Book of the Month Club And the Fortune Book
ClubRobert Stein, an award-winning editor, publisher, media critic and journalism
teacher, is a former chairman of the American Society of Magazine Editors."His
inquiry leads ultimately to moral concerns and he asks the right questions in
abundance." -The New York Times Book Review "Keen insights a humanitarian
critic." -Public Opinion Quarterly "You'll like it. It's salty." -Arnold Gingrich,
Founding Editor, Esquire "If freedom of the press ever disappears in America it
will not be with a bang but a whimper. Well said." -Columbia Journalism Review
Management of Sports Development is the first book to offer a holistic approach
to a field which has been growing in importance for some years. Although many
books exist on various aspects of development, never before has there been a
text which addresses the process of development in such a comprehensive
manner. This book offers eveything needed to develop an understanding of the
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process of sports development. The book provides comprehensive coverage of
the major themes in the process of sports development with contributions from an
internationally renowned author team. These themes include: models of sports
development funding of sports development mega sporting events networks and
partnerships in sports development sports development and social change It is
also supplemented with a dedicated accompanying website featuring updates
and extra material. This accessible book is essential reading for students or
lecturers in the field of sports development and is set to be a vital contribution to
the literature in this area.
Contemporary Sport Management returns with a new edition that makes this
popular introductory text stronger and more applicable than ever for students who
plan to enter, or are considering entering, the field of sport management. The
sixth edition of Contemporary Sport Management offers the knowledge of 58
highly acclaimed contributors, 25 of them new to this work. Together, they
present a wide array of cultural and educational backgrounds, offer a complete
and contemporary overview of the field, and represent the diversity that is
noteworthy of this profession. This latest edition offers much new and updated
material: A new chapter on analytics in the sport industry New and updated
international sidebars for each of the book’s 21 chapters, with accompanying
questions in the web study guide New professional profiles showcasing the
diversity in the field Streamlined chapters on sport management history and
sociological aspects of sport management, emphasizing the issues most relevant
to today’s sports managers Updated sidebars and learning features, including
Historical Moment sections, chapter objectives, key terms, social media sidebars,
sections on applied practice and critical thinking, and more In addition,
Contemporary Sport Management offers an array of student and instructor
ancillaries: A revamped web study guide that contains over 200 activities,
presented through recurring features such as Day in the Life, Job Opportunities,
and Learning in Action An instructor guide that houses a sample syllabus,
instruction on how to use the web study guide, a section on promoting critical
thinking in sport management, lecture outlines, chapter summaries, and case
studies from the journal Case Studies in Sport Management to help students
apply the content to real-world situations A test package and chapter quizzes that
combine to offer 850 questions, in true/false, fill-in-the-blank, short answer, and
multiple choice formats A presentation package of 350 slides covering the key
points of each chapter, as well as an image bank of the art, tables, and content
photos from the book This new edition addresses each of the common
professional component topical areas that COSMA (the Commission on Sport
Management Accreditation) considers essential for professional preparation:
sport management foundations, functions, environment, experiential learning,
and career development. Contemporary Sport Management is organized into four
parts. Part I provides an overview of the field and the important leadership
concepts associated with it. Part II details the major settings in which many sport
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management positions are carried out. In part III, readers learn about the key
functional areas of sport management, including sport marketing, sport consumer
behavior, sport communication, sport facility and event management, and more.
And in part IV, readers examine current sport management issues, including how
sport management interfaces with law, sociology, globalization, analytics, and
research. Every chapter includes a section or vignette on international aspects of
the field and ethics in sport management. This text particularly focuses on the
ability to make principled, ethical decisions and on the ability to think critically.
These two issues, of critical importance to sport managers, are examined and
analyzed in detail in this book. Contemporary Sport Management, Sixth Edition,
will broaden students’ understanding of sport management issues, including
international issues and cultures, as it introduces them to all the aspects of the
field they need to know as they prepare to enter the profession. With its up-todate revisions and new inclusions, its internationally renowned stable of
contributors, and its array of pedagogical aids, this latest edition of Contemporary
Sport Management maintains its reputation as the groundbreaking and
authoritative introductory text in the field.
Identifies specific print and broadcast sources of news and advertising for trade,
business, labor, and professionals. Arrangement is geographic with a thumbnail
description of each local market. Indexes are classified (by format and subject
matter) and alphabetical (by name and keyword).
This is not a traditional textbook or collection of case studies, but is intended to
demonstrate the complex and manifold questions of retail management in the
form of 18 lessons that provide a thematic overview of key issues and illustrate
them with the help of comprehensive case studies. In the second edition, all
chapters were revised and updated. Three new chapters were added to treat
topics like online-retailing and multi-channel-strategies as well as the so called
verticals in specific chapters. All case studies were replaced by new ones to
reflect the most recent developments. Eighteen well-known retail companies from
different countries, like Best Buy, IKEA,TK Maxx, Tesco and Decathlon, are now
used to illustrate particular aspects of retail management.
New York magazine was born in 1968 after a run as an insert of the New York
Herald Tribune and quickly made a place for itself as the trusted resource for
readers across the country. With award-winning writing and photography
covering everything from politics and food to theater and fashion, the magazine's
consistent mission has been to reflect back to its audience the energy and
excitement of the city itself, while celebrating New York as both a place and an
idea.
For first year students in tertiary leisure studies programs, both Leisure Studies
and Social Science. Australian Leisure 4e provides an introduction to and
analysis of a broadly defined concept of leisure. It integrates Australian and
international knowledge so that the book is an Australian interpretation, based
largely on local sources, but which engages with relevant international research
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and theory. This edition has been extensively reviewed and updated and includes
new chapters on social networks, global cultures and events. Leisure is not just
sport, or the arts, or outdoor recreation, it is all these things and more, including
tourism, gambling, hobbies, television watching, entertainment, play and doing
nothing in particular. The purpose of the text is to illuminate leisure and its place
in past, present and future Australian society. The text is designed to lead
students into the subject and provide pointers to more detailed study, through
discussion questions and guides to further reading.
From the Olympic Games to community-level competitions, sports events can be
complex and pose a particular set of managerial challenges. The Routledge
Handbook of Sports Event Management surveys the management of sports
events around the world of every size and scale, from small to mega-events,
including one-off and recurring events, and single-sport and multi-sport events.
The book adopts a unique stakeholder perspective, structured around the groups
and individuals who have an interest in and co-create sports events, including
organising committees, promoters, sport organisations, spectators, community
groups, sponsors, host governments, the media and NGOs. Each chapter
addresses a specific stakeholder, defines that stakeholder and its relationships
with sports events, describes the managerial requirements for a successful
event, assesses current research and directions for future research, and outlines
the normative dimensions of stakeholder engagement (such as sustainability and
legacy). No other book takes such a broad view of sports event management,
surveying key theory, current research, best practice, and moral and ethical
considerations in one volume. With contributions from leading sport and event
scholars from around the world, the Routledge Handbook of Sports Event
Management is essential reading for any advanced student, researcher or
professional with an interest in sport management, sport development, sport
policy or events.
The flagship title of the certification suite from the American College of Sports
Medicine, ACSM's Guidelines for Exercise Testing and Prescription is a
handbook that delivers scientifically based standards on exercise testing and
prescription to the certification candidate, the professional, and the student. The
9th edition focuses on evidence-based recommendations that reflect the latest
research and clinical information. This manual is an essential resource for any
health/fitness and clinical exercise professional, physician, nurse, physician
assistant, physical and occupational therapist, dietician, and health care
administrator. This manual give succinct summaries of recommended procedures
for exercise testing and exercise prescription in healthy and diseased patients.
The New Class Society introduces students to the sociology of class structure
and inequalities as it asks whether or not the American dream has faded. The
fourth edition of this powerful book demonstrates how and why class inequalities
in the United States have been widened, hardened, and become more
entrenched than ever. The fourth edition has been extensively revised and
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reorganized throughout, including a new introduction that offers an overview of
key themes and shorter chapters that cover a wider range of topics. New material
for the fourth edition includes a discussion of "The Great Recession" and its
ongoing impact, the demise of the middle class, rising costs of college and
increasing student debt, the role of electronic media in shaping people's
perceptions of class, and more.
A New York Times bestselling sportswriter tells the inside story of how three star
players joined together to form the most dominant team in basketball and lead
the Boston Celtics to their first championship in more than two decades. The first
of "The Big Three" was Paul Pierce. As Boston Celtics fans watched the team
retire Pierce's jersey in a ceremony on February 11, 2018, they remembered
again the incredible performances Pierce put on in the city for fifteen years,
helping the Celtics escape the bottom of their conference to become champions
and perennial championship contenders. But Pierce's time in the city wasn't
always so smooth. In 2000, he was stabbed in a downtown nightclub eleven
times in a seemingly random attack. Six years later, remaining the sole star on a
struggling team, he asked to be traded and briefly became a lightning rod among
fans. Then, in 2007, the Boston Celtics General Manager made two monumental
trades, bringing Ray Allen and Kevin Garnett to Boston. A press conference on
July 31, 2007 was a sight to behold: Pierce, KG, and Ray Allen holding up Celtics
jerseys for the flood of media. Coach Doc Rivers made sure the team bonded
over the thought of winning a title and living by a Bantu term called Ubuntu, which
translates as "I am because we are." Rivers wanted to make it clear that
togetherness and brotherhood would help them maximize their talent and win.
What came next—the synthesis of the Celtics' "Big Three" and their dominant
championship run—cemented their standing as one of great teams in NBA history,
a rival to Kobe Bryant's Lakers and LeBron James's Cavaliers. This is the team
that brought excitement back to the Garden, and therefore to one of the most
storied franchises in all of sports. They met their historic rivals, the Lakers, in the
2008 NBA Finals, winning the series in Game 6, in a rout on their home court
with a raucous, concert like atmosphere. Along the victory parade route, Paul
Pierce smoked a cigar—as a tribute to legendary former Celtics Coach Red
Auerbach. In a city now defined by a wealth of championships, "The Big Three"
joined the club. Michael Holley, the premier chronicler of Boston sports, brings
their story to life with countless untold stories and behind-the-scenes details in
another bestselling tome for New England and sports fans across the country.
"Lifts the analysis out of the nuts and bolts of sports policy and into some really
thought-provoking areas which will equip the policy maker for the challenges of
the 21st century" - Dominic Malcolm, Loughborough University "This is an
excellent analysis of the significance of globalisation for national sport policy and
especially of the impact of global processes at the local socio-cultural level" Barrie Houlihan, Loughborough University Drawing upon a range of empirical
case studies, Catherine Palmer situates sports policy within a broader
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consideration of global processes, practices and consequences, exploring the
relationship between: the local and the global globalization and governance new
technologies human rights the environment corporate responsibility. In doing so
she sets out the ground for an understanding of policy making in sport and how
this affects society. Covering both theory and practice, it is a detailed and thought
provoking resource for students of sports policy, sports development, sports
management and sports studies.
ACSM’s Health/Fitness Facility Standards and Guidelines, Fourth Edition,
presents the current standards and guidelines that help health and fitness
establishments provide high-quality service and program offerings in a safe
environment. This text is based in large part on both the work that has begun
through the NSF international initiative to develop industry standards to serve as
the foundation for a voluntary health and fitness facility certification process and
the third edition of ACSM’s Health/Fitness Facility Standards and Guidelines.
The ACSM’s team of experts in academic, medical, and health and fitness fields
have put together an authoritative guide for facility operators and owners. By
detailing these standards and guidelines and providing supplemental materials,
ACSM’s Health/Fitness Facility Standards andGuidelines provides a blueprint for
health and fitness facilities to use in elevating the standard of care they provide
their members and users as well as enhance their exercise experience. The
fourth edition includes new standards and guidelines for pre-activity screening,
orientation, education, and supervision; risk management and emergency
procedures; professional staff and independent contractors; facility design and
construction; facility equipment; operational practices; and signage. This edition
includes these updates: •Standards and guidelines aligned with the current
version of the pending NSF international health and fitness facility standards
•New guidelines addressing individuals with special needs •New standards and
guidelines regarding automated external defibrillators (AEDs) for both staffed and
unstaffed facilities •Revised standards and guidelines to reflect changing
directions and business models within the industry, including 24/7 fitness
facilities, medically integrated facilities, and demographic-specific facilities •New
standards and guidelines to better equip facilities that are dealing with youth to
ensure the proper care of this segment of the clientele With improved
organization, new visual features, and additional appendixes, the fourth edition
offers a comprehensive and easy-to-use reference of health and fitness facility
standards and guidelines. Readers can readily apply the information and save
time and expense using over 30 templates found within the appendixes, including
questionnaires, informed consent forms, and evaluation forms. Appendixes also
contain more than 30 supplements, such as sample preventive maintenance
schedules, checklists, and court and facility dimensions. Included in appendix A
is Blueprint for Excellence, which allows readers to search efficiently for specific
information regarding the standards and guidelines within the book. Health and
fitness facilities provide opportunities for individuals to become and remain
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physically active. As the use of exercise for health care prevention and
prescription continues to gain momentum, health and fitness facilities and clubs
will emerge as an integral part of the health care system. The fourth edition of
ACSM’s Health/Fitness Facility Standardsand Guidelines will assist health and
fitness facility managers, owners, and staff in keeping to a standard of operation,
client care, and service that will assist members and users in caring for their
health through safe and appropriate exercise experiences.
Managing Major Sports Events: Theory and Practice is a complete introduction to
the principles and practical skills that underpin the running and hosting of major
sports events, from initial bid to post-event legacy and sustainability. Now in a
fully revised and updated new edition, the book draws on the latest research from
across multiple disciplines, explores real-world situations, and emphasises
practical problem-solving skills. It covers every key area in the event
management process, including: • Bidding, leadership, and planning; • Marketing
and human resource management; • Venues and ceremonies; •
Communications and technology (including social media); • Functional area
considerations (including sport, protocol, and event services); • Security and risk
management; • Games-time considerations; • Event wrap-up and evaluation; •
Legacy and sustainability. This revised edition includes expanded coverage of
cutting-edge topics such as digital media, culture, human resources, the
volunteer workforce, readiness, security, and managing Games-time. Each
chapter combines theory, practical decision-making exercises, and case studies
of major sports events from around the world, helping students and practitioners
alike to understand and prepare for the reality of executing major events on an
international scale. Also new to this edition is an "Outlook, Trends, and
Innovations" section in each chapter, plus "tips" from leading events
professionals. Managing Major Sports Events: Theory and Practice is an
essential textbook for any course on sports event management or international
sports management, and an invaluable resource for all sport management
researchers, practitioners and policymakers. Online resources include
PowerPoint slides, multiple choice questions, essay questions, stories, and
decision-making exercises.
What remains of a great sporting spectacle after the last race is run or the final match is
played? How can the vast expense of mounting such events be justified? What if there
is nothing left behind or what if the legacy is negative, a costly infrastructure which is
unused or a debt-ridden host city? The Routledge Handbook of Sport and Legacy
addresses perhaps the most important issue in the hosting of major contemporary
sporting events: the problem of ‘legacy’. It offers a rigorous, innovative and
comparative insight into this contested concept from interdisciplinary and practical
perspectives. Major events must now have a conscious, credible and defined policy for
legacy to meet public expectations. The book provides a comprehensive survey of the
various kinds of legacy that can be delivered, as well as a close examination of the
potential benefits and practical challenges involved in each. From ‘hard’ legacies,
such as stadia and infrastructure, to ‘soft’ legacies including skill development, attitude
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change and capacity building, the book offers both a historical case study and an
innovative strategic management approach, and establishes the limits of what can
realistically be achieved in terms of economic, social, cultural, physical and sporting
development. The Routledge Handbook of Sport and Legacy includes contributions
from world leading scholars and practitioners and features detailed case studies of
major sports events from around the world, including the FIFA World Cup and ten
Olympics Games from London in 1908 to London 2012. It is invaluable reading for
students and researchers working in sport studies, events management, human
geography, economics or planning, and an essential reference for any professional
engaged in delivering legacy through sport.
Soccer, the world’s most popular mass spectator sport, gives birth to great achievers
on the field of play all the time. While some of them become heroes and stars during
their playing career, transforming themselves into national as well as global icons, very
few come to be remembered as all-time greats. They leave an enduring legacy and
thereby claim to be legends by their own rights. While the rise and achievements of
these soccer greats have drawn considerable attention from scholars across the world,
their legacies across time and space have mostly been overlooked. This volume
intends to reconstruct the significance of the legacies of such great men of world soccer
particularly in a globalized world. It will attempt to show that these luminous
personalities not only represent their national identity at the global stage, but also
highlight the proven role of the players or coaches in projecting a global image, cutting
across affiliations of nation, region, class, community, religion, gender and so on. In
other words, the true heroes, icons and legends of the world’s most popular sport have
always floated at a transnational global space, transcending the limits of space, identity
or culture of a nation. This book was published as a special issue of Soccer and
Society.
For 20 years this book has been in the forefront as the prime source of information on
succeeding in the magazine business. Leonard Mogel shares his expertise gained from
more than 35 years of magazine experience in this thoroughly revised and updated, fullcolor edition. It is an excellent primer for starting a magazine, and also provides the
facts, figures, and concepts needed to enter and become successfully employed in the
magazine business. Features include: *fundamentals of how to prepare a dummy issue
and write a business plan; *descriptions of job opportunities in the various phases of
magazine publication; and *candid interviews with industry leaders, as well as case
histories of failures and successes.
The classic groundbreaking text for understanding organizational theory in the sport
industry is back in an extensively revised new edition. With an added emphasis on
organizational behavior and practical applications of the theory, Understanding Sport
Organizations: Applications for Sport Managers, Third Edition, provides a logical
progression to understanding the many components of and processes in sport
organizations. Readers will gain a strong theoretical foundation while learning how it
applies within the context of the ever-changing field of sport management. In this third
edition, new chapters incorporate critical concepts that sport managers in the current
era must be familiar with: Different policy types and the responses of sport
organizations to policy Perspectives of marketing of sport and marketing through sport
Control in sport organizations Sex and gender in sport organizations Volunteer
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management in sport Dimensions and assessment of governance in sport
organizations Mental health difficulties and management strategies within sport
environments Applying statistical analysis to support analytic decision making in sport
Corporate social responsibility Procurement and sport organizations To facilitate
comprehension and application, each chapter opens with a list of key concepts and a
real-world, contemporary scenario to demonstrate the relevance of theory and behavior
in the sport industry. Time Out sidebars offer accounts from actual sport organization
situations or from research findings to further illustrate issues being discussed. Chapter
summaries and review questions are provided to stimulate discussion about the central
issues from each chapter. Key Issues for Sport Managers boxes highlight how chapter
content is applied at the level of sport manager, and closing Case for Analysis
examples allow readers to directly apply information from each chapter. Real-world
examples throughout the text provide opportunities for additional exploration and
application of relevant concepts. Every chapter references key articles that build on the
foundational framework presented and includes suggestions for further reading within
general management and sport management literature. This thorough presentation of
subject matter will guide readers to a greater and more practical understanding of core
issues. Synthesizing modern conceptual and empirical research from many fields of
management into a practical, engaging look at the sport management field,
Understanding Sport Organizations: Applications for Sport Managers, Third Edition, is
an invaluable resource for students and current practitioners alike.
The Professionalisation of Women’s Sport draws upon the expertise of a range of
scholars from the fields of sport sociology, sport history, sport economics to critically
discuss the complex and often fragmented histories of women’s involvement in
professional sport.
The Advocate is a lesbian, gay, bisexual, transgender (LGBT) monthly newsmagazine.
Established in 1967, it is the oldest continuing LGBT publication in the United States.
This is a history of women’s cricket with a difference. It is the first book to trace in detail
the development of the game at grass-roots level. Based on the author’s own
knowledge built up over 30 years of involvement in women’s cricket, backed up by
extensive in-depth research, it connects the development of the game locally with
important national trends and examines the links between women’s cricket and wider
social trends such as the position of women in society. A Novel Match at Cricket also
attempts to answer some important questions, such as the reasons for the booms and
slumps which have occurred in women’s cricket and the role that men have played
helping and hindering the development of the female game. This book also looks at the
lessons history has to teach those who are running women’s cricket today. It will
appeal not only to those interested in cricket, but also to students of social history,
particularly people engaged in women’s studies. Introduction Overture PART ONE –
THE RISE Chapter 1: Missing Out Chapter 2: How It All Began 3: Signs of Change
Chapter 4: The White Heather Club Chapter 5: Between the Wars – The Boom Years
Chapter 6: The Gymslip Generation Chapter 7: Oxford University PART TWO – THE
FALL Chapter 8: New Beginnings Chapter 9: Decline and Fall Chapter 10: School’s
Out Chapter 11: The Unknown Varsity Game Chapter 12: Towards the Millenium
Chapter 13: We Are the Champions PART THREE – THE LESSONS Chapter 14:
When Football Banned Women…But Cricket Didn’t Chapter 15: The Theory of the Man
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Shortage Chapter 16: Territories, Tribes and the Oxford Anomaly Chapter 17: The Ups
and Downs of the Second Half of the 20th Century Chapter 18: Marriage to the ECB –
For Better or for Worse?
This book - the first to link feminism, sport and media theory - provides a broad cultural
studies orientation. In addition to a theoretical analysis, it provides a practical look at
models of sport, media effects and the construction of the sportswoman and women's
sports. Divided into three parts, the book: provides an overview of the three areas;
focuses on the print and broadcast media portrayal of women's sport, examining such
issues as the relationship of sports promotion to media representations of women's
sports and the ways in which sports reporting is taught to future journalists; and seeks
to develop a new model for the future.
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American football is the most popular, and controversial, sport in the United States, and
a massive industry. The NFL’s revenues are over $13 billion annually. The Super Bowl
is watched by half of US television households and is televised in over 150 countries.
Touchdown: An American Obsession is the first comprehensive guide to the history and
culture of the sport, covering US college football as well as professional football
worldwide. The editors and authors are among the world’s leading sports scholars.
They cover race, ethnicity, religion, gender, social class, and globalization, as well as
recent scandals and controversies, the importance of television, and the art and
aesthetics of the game. Touchdown: An American Obsession is a readable,
authoritative guide for Americans as well as an introduction for people around the
world.
This press guide aims to provide a comprehensive, accurate and informative guide to
the UK press, both print and broadcast.
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