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The complete rags-to-riches story of the Gucci family, the Gucci business, and the battles that are tearing them apart
draws on interviews with family members, as well as court and company papers and documents
A formidable textiles house and decorative tastemaker for more than 80 years in the world of high-end interior design.
Scalamandré is revered for its comprehensive offerings of fabrics, wallcoverings and trims available to-the-trade through
design centers across the United States, Europe, and Asia. The Scalamandré touch has also been applied to compelling
collections of china, crystal, flatware and gifts along with ultra-luxury bedding and related decorative accessories
showcased in fine stores worldwide. Scalamandré: Haute Décor celebrates the world of Scalamandré as seen through
the eyes of the international design elite while paying homage to the people, places and events that contributed to the
nearly cinematic Scalamandré story. All those who appreciate and cultivate beauty in their lives will enjoy this insider’s
look at this interior design treasure. Steven Stolman, designer, writer and all-around style provocateur, was born in
Boston, raised in West Hartford and attended Carnegie Mellon and Northwestern Universities before graduating from
New York’s Parsons School of Design. Known for his lighthearted use of decorative fabrics in apparel design, he now
serves as president of Scalamandré, bringing the legendary American textiles house into its future. He divides his time
between homes in Florida, New York, and Wisconsin.
work on the subject for many years to come." "With over 1,000 illustrations in colour and black-and-white." --Book Jacket.
Never-before-seen photos of McQueen’s brilliantly creative world from an exclusive backstage photographer Alexander
McQueen, the iconic designer whose untimely death in 2010 left the fashion world reeling and fans worldwide clamoring
for more, fused immense creativity, audacity, and a hauntingly dark aesthetic sense into powerful, unforgettable imagery.
The strange, singular beauty of his clothing was matched by the spectacle of his legendary fashion shows, which
demonstrated his outstanding showmanship and consistently pushed the boundaries of runway events. Robert Fairer’s
intimate, vibrant full-color photographs of McQueen’s collections, taken backstage and on the catwalk when few
photographers were allowed access, offer a unique insight into the life and work of one of the world’s most captivating
figures. This previously unpublished portfolio of stunning, high-energy photographs captures the people and the spirit that
made the designer’s flamboyant shows unique. Fairer, Vogue's backstage fashion photographer for over a decade, was
an integral part of the whirl of activity behind the scenes. These images, which capture both the glamor and the grit,
represent a new genre of fashion photography and are a treasure-trove of inspiration. This superb book contains an
introduction and collections texts by fashion expert Claire Wilcox. Dynamic images of McQueen’s collections--thirty of his
total of thirty-six shows are presented chronologically--portray behind-the-scenes moments that reveal stylists, models,
hairdressers, makeup artists, and McQueen himself at their most candid and creative.
A collection of the lavish and iconic gowns of Christian Dior, from the 1950s and ’60s, captured by the legendary
photographer Mark Shaw. Iconic photographer Mark Shaw documented the ultra-exclusive Parisian fashion world,
focusing on Paris’s long-standing top couturier Christian Dior. Shaw’s photographs—some of the first fashion
photographs ever shot in color—capture the most stunning and extraordinary fashion of the era. This lavish volume
embodies the glamour of that time, from rare moments of Christian Dior during fittings to editorial-style photographs of
models, socialites, and actresses posing in Dior’s ballgowns, day suits, and haute couture collections. Shaw’s
photojournalistic style changed fashion photography forever: his approach was to photograph wide, giving the subject a
sense of context, creating an environment as exquisitely transformative as the subject and garment. With an eye for
intimacy and opulence, this book features more than 200 color and black-and-white photographs, many never published
before, having only recently been found in a secret vault by his estate. Dior Glamour: 1952–1962 captures the drama and
elegance of the period’s style and will be treasured by lovers of photography, fashion, style, history, and cultured living.
A fully illustrated biography of iconic American designer Ralph Lauren told through the lens of fashion From the author of
Dressing the Man, the seminal tome on men's fashion, comes the illustrated biography of Ralph Lauren. Published in
time for Lauren's 80th birthday on October 14, 2019, Alan Flusser's book looks at the life of the iconic American designer
through the lens of fashion and cultural impact. This high-level, yet intimate, reflection on the life and work of Ralph
Lauren shows how a preppy young boy from the Bronx created one of the most recognizable brands in American fashion.
Everyone, it seems, is a fan of Audrey's. She was Gigi, a princess, Holly Golightly, a nun, Maid Marian, even an angel.
And we believed her in every role. But Audrey Hepburn was also one of the most admired and emulated women of the
twentieth century, who encouraged women to discover and highlight their own strength. By example, she not only
changed the way women dress--she forever altered the way they viewed themselves. But Audrey Hepburn's beauty was
more than skin deep. "You know the Audrey you saw onscreen? Audrey was like that in real life, only a million times
better," says designer Jeffrey Banks. For the first time, this style biography reveals the details--fashion and
otherwise--that contributed so greatly to Audrey's appeal. Drawing on original interviews with Hubert de Givenchy,
Gregory Peck, Nancy Reagan, Doris Brynner, and Audrey Wilder, as well as reminiscences of professional friends like
Steven Spielberg, Ralph Lauren, noted Hollywood photographer Bob Willoughby, Steven Meisel, and Kevyn Aucoin,
Audrey Style brings the Audrey her family and friends loved to life. With more than ninety color and black-and-white
photographs, many of which have never before been published, and original designer sketches from Edith Head, Hubert
de Givenchy, Vera Wang, Manolo Blahnik, Alexander McQueen, and others, Audrey Style gives measure to the grace,
humor, intelligence, generosity, and inimitable fashion sense that was Audrey Hepburn.
The most prestigious and spectacular golf resorts around the world With background information and amusing episodes
from the history of golf The perfect gift for all golf enthusiasts and those who want to become one
Founded as a luxury leather goods house in 1854, Louis Vuitton was for many decades one of the world's leading trunk
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and accessories makers. It was after launching its first fashion collections in 1998, however, that the house reached
unprecedented global fame, and pioneered high-profile collaborations with artists such as Richard Prince, Takashi
Murakami and Stephen Sprouse. This definitive publication opens with a concise history of the house, followed by brief
biographical profiles of Marc Jacobs, the first creative director 1998-2014, and Nicolas Ghesquière, who helms the brand
today, before exploring the collections themselves, organized chronologically. Each collection is introduced by a short
text unveiling its influences and highlights, and illustrated with carefully curated catwalk images. Showcasing hundreds of
spectacular clothes, details, accessories, beauty looks and set designs - and, of course, the top fashion models who
wore them on the runway, from Naomi Campbell and Gisele to Kate Moss and Cara Delevingne. A rich reference section,
including an extensive index, concludes the book.
The name Valentino has been synonymous with high fashion for almost fifty years. Based in Rome, Valentino is only one
of two couture houses recognized by the French government outside of Paris. His exquisite designs are coveted and
worn by young Hollywood and high society the world over. On the occasion of his last couture collection, presented in
Paris in the spring of 2008, this landmark book celebrates forty-five years of Valentino’s remarkable career. Published in
association with a prestigious exhibition at the Museé des Arts Decoratifs’s famed costume department in Paris, this
volume focuses on Valentino’s haute couture creations, highlighting the most important and iconic creations of his halfcentury in fashion through recurring themes in Valentino’s work—variations on the ideas of volume, line, and texture as
well as motifs such as geometry, pleats, and flowers—through new photography, sketches, fabric samples, and
commentary on the dresses by Valentino himself. In addition, unprecedented photography by François Halard of
Valentino’s last fittings and backstage of his runway show reveals Valentino’s private world for the first time. "Valentino
On Valentino," a chapter of first-person accounts of the designs of these iconic dresses, along with Valentino’s
commentary on his fashion, will make this publication unique in the study of Valentino as a cultural and artistic icon.
A fashion icon, provocative American designer Tom Ford brings us his highly anticipated second book, which takes
readers through the illustrious trajectory of his billion-dollar luxury empire established in 2005. Synonymous with highoctane glamour, opulent sexuality, and fearless fashion, Tom Ford is an iconic designer whose namesake label has
devout followers across the globe, from Milan and New Delhi to Shanghai and New York. Seventeen years after his bestselling debut book Tom Ford (2004), which detailed his time as creative director for the Italian label Gucci, this second
volume is a visual ode to Ford’s eponymous brand created in 2005 and encompasses cosmetics, eyewear, menswear,
and his critically acclaimed womenswear line. The revered designer not only catapulted his brand to the highest echelons
of the fashion world—receiving accolades from the Council of Fashion Designers of America and Time magazine’s Best
Designer of the Year—but also commanded the attention of Hollywood by featuring loyal A-list fans such as Julianne
Moore, Lauren Hutton, Pat Cleveland, and Nicholas Hoult in his runway shows and advertising campaigns. This
gorgeous slipcased volume includes dazzling imagery of Ford’s clothing and accessories designs, fashion editorials
featuring top models such as Gigi Hadid, Joan Smalls, Mica Argañaraz, and Jon Kortajarena, and his signature sexuallycharged advertising campaigns by photographers such as Inez & Vinoodh, Nick Knight, Steven Meisel, and Mert &
Marcus. This volume, printed with Forest Stewardship Council approved materials and edited by Ford personally, reflects
his exceptional taste and unapologetic sensual aesthetic and is a true collector’s item for his devotees and connoisseurs
of fashion, style, and design.
SOON TO BE A MAJOR MOTION PICTURE from director Ridley Scott, starring Lady Gaga and Adam Driver The
sensational true story of murder, madness, glamour, and greed that shook the Gucci dynasty, now fully updated with a
new afterword On March 27, 1995, Maurizio Gucci, heir to the fabulous fashion dynasty, was slain by an unknown
gunman as he approached his Milan office. In 1998, his ex-wife Patrizia Reggiani Martinelli--nicknamed "The Black
Widow" by the press--was sentenced to 29 years in prison, for arranging his murder. Did Patrizia murder her ex-husband
because his spending was wildly out of control? Did she do it because her glamorous ex was preparing to marry his
mistress, Paola Franchi? Or is there a possibility she didn't do it at all? The Gucci story is one of glitz, glamour, intrigue,
the rise, near fall and subsequent resurgence of a fashion dynasty. Beautifully written, impeccably researched, and
widely acclaimed, The House of Gucci will captivate readers with its page-turning account of high fashion, high finance,
and heart-rending personal tragedy.
These fabulous, whimsical paintings, created for his own pleasure and never shown to the public, show Geisel (a.k.a. Dr.
Seuss) in a whole new light. Depicting outlandish creatures in otherworldly settings, the paintings use a dazzling rainbow
of hues not seen in the primary-color palette of his books for children, and exhibit a sophisticated and often quite
unrestrained side of the artist. 65 color illustrations.
The gripping family drama—and never-before-told love story—surrounding the rise and fall of the late Aldo Gucci, the man
responsible for making the legendary fashion label the powerhouse it is today, as told by his daughter. Patricia Gucci was
born a secret: the lovechild whose birth could have spelled ruination for her father, Aldo Gucci. It was the early 1960s, the
halcyon days for Gucci—the must-have brand of Hollywood and royalty—but also a time when having a child out of
wedlock was illegal in Italy. Aldo couldn't afford a public scandal, nor could he resist his feelings for Patricia’s mother,
Bruna, the paramour he met when she worked in the first Gucci store in Rome. To avoid controversy, he sent Bruna to
London after she became pregnant, and then discretely whisked her back to Rome with her newborn hidden from the
Italian authorities, the media, and the Gucci family. In the Name of Gucci charts the untold love story of Patricia’s
parents, relying on the author’s own memories, a collection of love letters and interviews with her mother, as well as an
archive of previously unseen photos. She interweaves her parents' tempestuous narrative with that of her own
relationship with her father—from an isolated little girl who lived in the shadows for the best part of a decade through her
rise as Gucci's spokesperson and Aldo's youngest protégé, to the moment when Aldo’s three sons were shunned after
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betraying him in a notorious coup and Patricia—once considered a guilty secret—was made his sole universal heir. It is an
epic tale of love and loss, treason and loyalty, sweeping across Italy, England and America during the most tumultuous
period of Gucci's sixty years as a family business.
An elegant collection of Alice Charbin's whimsical illustrations from her 18-year collaboration with Hermès For 18 years,
illustrator Alice Charbin has been inviting people to escape to the whimsical world of Hermès, where the brand's iconic
orange box frequently shapeshifts and appears in the most unlikely of places. Hermès: Heavenly Days brings together
300 of Charbin's best drawings from the collaboration in a beautiful package that's perfect for every bookshelf and coffee
table. From Christmas in the North Pole to spring time in the streets of Paris, these winks from the house of Hermès will
make readers of all ages smile and see life . . . in orange!
From Charles Frederick Worth to Nicolas Ghesquière, designers have propelled fashion from an elite craft into a
cornerstone of contemporary popular culture. This brilliantly written analysis of the achievements of the 50 greatest
names in international fashion explores their lives, both personal and professional, drawing on the latest academic
research and on the best of fashion journalism, including the authors' own interviews with designers spanning a 30-year
period.The designers' working methods and career highlights are outlined in detailed and wittily written entries that
capture the spirit of their times. From Poiret and Patou to Gernreich and Galliano, the sometimes provocative selection of
50 names poses stimulating questions about the definition of a fashion designer in the modern era. A ground-breaking
book, this is a definitive introduction to fashion designers that is essential reading for both students and general readers
alike.
Ian Schrager, Marcus Aurelius, Supreme, Kith, Rick Rubin, Kanye West, Soulcycle, Ikea, Sweetgreen, The Wu-Tang Clan, Danny Meyer,
Tracy Chapman, Warren Buffett, Walt Disney, Jack's Wife Freda, Starbucks, A24, Picasso, In-N-Out Burger, intel, Tom Brady, Mission
Chinese, Nike, Masayoshi Takayama, Oprah, the Baal Shem Tov. What do they all have in common? They have discovered their purpose
and unlocked their creative potential. We have been born into a time when all the tools to make our dreams a reality are available and, for the
most part, affordable. We have the freedom to manifest our truth, pursue our own path, and along the way discover our best selves. Whether
as individuals or as part of a group, we can't be held back by anything except knowledge. The Age of Ideas provides that knowledge. It takes
the reader on an incredible journey into a world of self-discovery, personal fulfillment, and modern entrepreneurship. The book starts by
explaining how the world has shifted into this new paradigm and then outlines a step-by-step framework to turn your inner purpose and ideas
into an empowered existence. Your ideas have more power than ever before, and when you understand how to manifest and share those
ideas, you will be on the road to making an impact in ways you never before imagined. Welcome to the Age of Ideas.
Informative text and hundreds of photos are a fitting testament to the world-renowned Rolex brand. Respected wristwatch expert and
historian Gisbert L. Brunner shares his extensive subject knowledge once more. A must-have for watch collectors, enthusiasts, and anyone
wishing to become one.
From an international authority on design, how to create a home that engages your senses and reflects your personality Melissa Penfold,
Australia's foremost authority on style and design, regularly attracts a worldwide audience of more than 1.8 million to her website, newsletter,
and Instagram account. Now she has distilled her three decades of expertise into a single volume, identifying the basic decorating
principles--including light and space, composition and balance, and pattern and texture--and offering hundreds of invaluable tips on how to
apply them to turn your house into a home that is comfortable, intimate, beautiful, and the most authentic expression of your personal
aesthetic. Illustrated with images of her own home and inspirational homes around the world, Living Well by Design is an indispensable
resource for everyone eager to create interiors in which decorating fundamentals are integrally interwoven with individual style.
A long-awaited and highly intimate visual history of Versace, the glamorous and globally renowned Italian fashion house. Versace—a name
that epitomizes Italian opulence, bold sexiness, and a flair for the extravagant—holds its place firmly in the fashion world as a legendary and
iconic luxury brand. Taking over the creative artistic direction of the family-run fashion house in 1997, the enigmatic and alluring Donatella
Versace has since catapulted the brand into popular culture, cementing Versace as a go-to label for A-list celebrities. This richly illustrated
tome chronicles Donatella’s interpretation of Versace in the twenty-first century and her remarkable work as the curator and face of Versace.
Versace includes exclusive contemporary and archival imagery from runway and backstage shots to intimate scenes at the Versace atelier,
with accompanying original essays penned by fashion’s most authoritative voices. Featuring arresting photography by Richard Avedon,
Irving Penn, and Steven Meisel, among many others; images of Versace fashions modeled by the original "supers," such as Christy
Turlington, Naomi Campbell, and Linda Evangelista; and red-carpet coverage of Hollywood’s elite wearing dazzling Versace couture, this
glittering volume delivers the magnetic vibrancy, supreme luxury, and glamour quotient that define Versace.
A celebration of the unmistakable Missoni style, whose innovative approach mixes bold color, pattern, and material with an extraordinary
sense of balance and elegance. This is the first fully comprehensive book about Missoni, created with full access to the archives and with the
support of the Missoni family. Lavishly designed, it features reproductions of Missoni patterns printed on special material and stitched into the
binding between signatures along with other special features. This volume was conceived as a design object, in which images, texts, original
fabrics, drawings, color palettes, and fashion patterns speak to one another. Missoni celebrates an elegance that has become an artistic
expression as well as something of a cultural and fashion revolution since the early 1950s, when Rosita and Ottavio Missoni began their
creative journey into fashion and art, with a talent for experimentation that never betrayed the spirit of their origins in the decades to come.
Divided into thematic sections, each is introduced by an essay including quotes by the Missonis themselves, highlighting the artistic decisions
that contributed to the success and recognizability of their fashion house. With previously unpublished material from both the family and the
company archives, this volume is a look into the creative and artistic world of Missoni.
This groundbreaking fashion branding and management text brings an analytical business dimension to the marketing and corporate
techniques of the luxury fashion goods industry. It will make engaging reading for anyone who wishes to learn about the captivating business
of turning functional products into objects of desire.
A design aficionado's visual reference to some of the House of Chanel's most significant pieces explores five central themes, including the
suit, the camellia, jewelry, makeup and perfume, and the little black dress, in a chronologically arranged tribute that reveals how key items
have been rediscovered and reinvented by new designers.
An unprecedented publication showcasing Gucci as never before, including thought-provoking essays, commentaries, and authoritative
anecdotes along with previously unpublished contemporary and archival photographs. Published in conjunction with the opening of the new
Gucci Museum in Florence, Gucci is the ultimate celebration of the world-renowned fashion house. Told through a loose grouping of words,
concepts, shapes, and moods, the book tells its story through new conceptual forms and the free links between images, symbols, and
objects. Edited by Gucci Creative Director Frida Giannini, with essays and inserts by contributors including Katie Grand, Peter Arnell, Rula
Jebreal, Christopher Breward and Stefano Micelli, Gucci: The Making Of is a dynamic record of a much-coveted brand that will be a must this
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season for anyone with a love of fashion and an interest in contemporary culture. This comprehensive volume showcases the genius of the
fashion house through an exclusive lens with inside looks into the inspirations behind the design. This gorgeous book designed by Arnell
offers an in-depth look into Gucci’s origins, identity, influence, and innovation, including fabrication methods and appropriation of signature
materials, past and present, and its influence among high society and Hollywood. The book is a heartfelt and personalized tribute to the
heritage and influence of this iconic, multifaceted brand. In recognition of its ongoing partnership with UNICEF and the release of this luxury
edition, Gucci will make a donation of US $250,000 to support UNICEF's Schools for Africa initiative.

A full color book with more than 300 photos showcases 21 real-life renovations of urban homes--from stately town
houses to brownstone fixer-uppers--looking at everything from furniture and color to rooftops and terraces.
A large-format tribute to the influential brand's most visible collaborations features critical essays that examine and
position the firm's patronage, in an exploration of the art, fashion, and architecture that was created in conjunction with
such notables as Annie Liebovitz, Vanessa Beecroft, and Olafur Eliasson.
Gucci by Gucci opens the fabled house's archives for the first time, bringing together - in the form of bags, clothes,
accessories and a dazzling cache of documentary photographs - the history of the Florentine family-owned saddler that
has imprinted its name on the fashion consciousness. Both a history of the company and a glorious visual exploration of
its far-reaching influence, the book is a treat for the collector and the fan.
From Elizabeth Keckly's designs as a freewoman for Abraham Lincoln's wife to flamboyant clothing showcased by
Patrick Kelly in Paris, Black designers have made major contributions to American fashion. However, many of their
achievements have gone unrecognized. This book, inspired by the award-winning exhibition at the Museum at FIT,
uncovers hidden histories of Black designers at a time when conversations about representation and racialized
experiences in the fashion industry have reached all-time highs. In chapters from leading and up-and-coming authors and
curators, Black Designers in American Fashion uses previously unexplored sources to show how Black designers helped
build America's global fashion reputation. From enslaved 18th-century dressmakers to 20th-century “star” designers, via
independent modistes and Seventh Avenue workers, the book traces the changing experiences of Black designers under
conditions such as slavery, segregation, and the Civil Rights Movement. Black Designers in American Fashion shows
that within these contexts Black designers maintained multifaceted practices which continue to influence American and
global style today. Interweaving fashion design and American cultural history, this book fills critical gaps in the history of
fashion and offers insights and context to students of fashion, design, and American and African American history and
culture.
In this artful book, Nicole Hollis shares her beautiful holistic environments, which thoughtfully balance a modern spirit of
innovation with a reverence for artisanal craftsmanship. Nicole Hollis's approach to contemporary living is to create
timeless interiors that blend seamlessly with the environment. Featured is a wide range of residences in city, country, and
coastal settings that masterfully mix the simplicity of line with organic complexity to create refined spaces. A striking
home in the Marin County town of Tiburon features natural materials and dramatic touches that embrace the property's
sweeping views of the San Francisco Bay. A Kona Coast property set on a lava field reimagines a Hawaiian open-plan
sanctuary with a modern design scheme of rich textures, including lava-basalt floor tiles and coral wall blocks. Michele
Oka Doner's lighting employs the shape of Kiawe tree branches. A San Francisco pied-à-terre is an elegant contrast
study in black and white, infused with historical nuances. These curated spaces are comprised of art, found objects, and
bespoke furnishings that underscore Nicole's appreciation of texture, craft, and nature.
A stunning and comprehensive overview of the legendary house of Dior, from its founding in 1947 to today, featuring over
170 collections presented through original catwalk photography"
Soon to be a major motion picture from the award-winning director Julian Schnabel, starring Freida Pinto. WRITTEN BY
the much-admired Italo-Palestinian journalist Rula Jebreal, Miral is a novel that focuses on remarkable women whose
lives unfold in the turbulent political climate along the borders of Israel and Palestine. The story begins with Hind, a
woman who sacrifices everything to establish a school for refugee Palestinian girls in East Jerusalem. Years later Miral
arrives at the school after her mother commits suicide. Hind sees that Miral has the potential to change the world
peacefully-but Miral is appalled by the injustice that surrounds her, and flirts with the notion of armed resistance. Hind
desperately works to persuade her to stay the course of education, hard work, and non-violent resolution-but is she too
late? Watch a Video
The first in depth portrait of one of the world's best known luxury brands, this elegant volume traces the remarkable
history of the House of Vuitton, which has been making practical but stylish luggage, handbags and accessories for more
than 150 years. Written with full access to the company's archives, the book itself demonstrates Louis Vuitton's passion
for fine design with a stunning array of archival art, historical images, product designs and sketches, and cutting edge
advertising. The book explores the company's tradition of quality and innovation in the context of sweeping changes in
society, art, culture, fashion and, above all, travel. Examining the life and times of the company's first three leaders;
founder Louis (who invented the modern trunk), his son Georges and his grandson Gaston, the text focuses on the firm's
development under their guidance. It also discusses Vuitton's explosive growth toward the end of the 20th century,
including the 1987 merger with Moet Hennessy that made it part of LVMH, the world's largest luxury goods company and
spurred the expansion of its boutiques to more than 300 locations in 50 countries around the globe.
In keeping with Hermès' theme for 2016, "Nature at a Gallop," this album is devoted to the work of Robert Dallet (1923-2006).
Dallet, a French painter and illustrator, devoted his life to the representation of wildlife, especially the beauty of big cats. This work
presents a previously unpublished selection of watercolors and sketches, paying tribute to the talent and sensitivity of an animal
painter adopted by Hermès. The account is also an act of defiance against the gradual disappearance of a threatened world.
Professor Alan Rabinowitz, Director of the Panthera Corporation in New York, looks at Robert Dallet's work from a zoological
perspective; Dominique Baqué, a professor at Université Paris VIII, examines its place in the history of Western animal painting;
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and the writer Nadine Coleno looks at the encounter between the artist and Hermès, which gave birth to over 20 beautiful silk
prints.
The Gucci name is synonymous with glamour and opulence. But behind the luxury brand lies a family with a history of betrayal,
jealousy and even murder. In this astounding book, Jenny Gucci, a one-time 'Gucci wife', reveals what it was like to live in the
dangerous world of what was once one of the most powerful families on the planet.
One of the oldest Italian fashion brands in existence today, Gucci was founded in Florence in 1921. Guccio Gucci established his
company with the goal of creating opulent luggage for Italy's wealthy and fashionable upper-classes. With the signature Gucci print
of dark brown diamonds on a tan background, interlocking G logo and red and green stripe, the brand has gone on to become the
last word in Italian luxury. Gucci's signature items - the belt, the bag, the loafer - transcend fleeting fashion trends, and have
remained central to the house's identity into the twenty-first century. Under the stewardship of Tom Ford, Gucci epitomized the
louche and mischievous 1990s aesthetic. Today, under Alessandro Michele, the brand's combination of romance and toughness is
in hot demand. The Little Book of Guccitells the story of this historic yet flourishing house, and the visionary looks that have
cemented its place in fashion history.
Little Book of Louis Vuitton is the pocket-sized and fully illustrated story of one of the world's most luxurious fashion houses. Louis
Vuitton's monogrammed bags have been seen on the arms of celebrities and royals alike for over 150 years. From the young
Louis seeking his fortune in Paris through to two world wars, the Great Depression, the Jazz Age and the Swinging Sixties, there is
no era in which this most opulent of brands hasn't thrived. Detailing the global expansion of Louis Vuitton in the 1980s, the creation
of the powerful fashion conglomerate LVMH, and the appointment in 1997 of Marc Jacobs, this is the story of a transformation
from luggage company to high-fashion label. Louis Vuitton's continued evolution under the creative direction of Nicolas Ghesquière
and Virgil Abloh is also depicted through fabulous images and captivating text.
Known for his very sexy stilettos with their signature lacquer-red soles, Christian Louboutin is a household name, a master
craftsman and has a multi-million dollar brand with boutiques around the world and an international celebrity clientele. This book
celebrates nearly 20 years of his work.
Created with the full co-operation of Cartier, this exquisite book showcases the rich holdings of the Cartier Collection and archive.
It features not only a sumptuous array of rings, bracelets, necklaces, and tiaras, but also cocktail and smoking accessories,
mystery clocks and lavish objects created by Cartiers ateliers in Paris, London and New York. Organized thematically, the book
features magnificent jewels and accessories owned by such arbiters of taste as Daisy Fellowes, the Duchess of Windsor, Princess
Grace, Barbara Hutton and Elizabeth Taylor. Throughout, specially commissioned photographs of Cartiers legendary jewels are
accompanied by vintage photographs drawn from the Condé Nast and Cartier archives of these royals, socialites and Hollywood
stars in their Cartier finery, including work by Steichen, Horst, Beaton and Charbonneau.
Frida Kahlo was not only an iconic artist, she was also a bold beauty and an avant-garde fashionista whose timeless sense of style
continues to inspire and influence the worlds of fashion, media, and art today.
Fashion model, surrealist artist, muse, photographer, war correspondent—Lee Miller defies categorization. She was a woman who
refused to be penned in, a free spirit constantly on the move from New York to London to Paris, from husbands to lovers and back,
from photojournalistic objectivism to surrealism. Midcareer, she made the unprecedented transition from one side of the lens to the
other, from a Condé Nast model in Jazz Age New York to fashion photographer, creating stunning images that imbued fashion
with her signature wit and whimsy. Miller became a celebrated Surrealist under the tutelage of her lover, Man Ray, and then joined
the war effort during World War II, documenting everything from the liberation of concentration camps to the daily life of Nazioccupied Paris. Miller was recognized as “one of the most distinguished living photographers” during her hey-day as a fashion
photographer, but an astonishing number of these images have remained unpublished. Lee Miller in Fashion is the first book to
examine how her career as a model and fashion photographer illuminates her life story and connects to international fashion
history from the late 1920s until the early 1950s. The world of fashion emerges as the backbone of Miller’s creative development,
as well as an integral lens through which to understand the effects of war on the lives of women in the 1940s and 1950s. Miller
witnessed incredible acts of resistance born out through fashion—and her photographic record of women’s indomitable spirit even
in times of war has remained an invaluable resource in fashion and global history. Lee Miller in Fashion presents these striking
archival fashion photographs as well as contact sheets, memos, and Miller’s published illustrations, vividly setting the wit,
irrepressible creativity, and daring of Miller within the larger story of women’s experience of fashion, art, and war in the twentieth
century. “In all her different worlds, she moved with freedom. In all her roles, she was her own bold self.” —Antony Penrose
Copyright: 3108a622dfa2975837131a5ad5eaea84

Page 5/5

Copyright : chickpeababy.queenbee-creations.com

