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This comprehensive text covers the entire field of human resource development, from
orientation and skills training, to career and organizational development. It shows how
concepts and theory have been put into practice in a variety of organizations. This sixth
edition of HUMAN RESOURCE DEVELOPMENT reflects the current state of the field,
blending real-world practices and up-to-date research. Important Notice: Media content
referenced within the product description or the product text may not be available in the
ebook version.
4LTPress solutions give students the option to choose the format that best suits their
learning preferences. This option is perfect for those students who focus on the
textbook as their main course resource. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook
version.
MODERN BUSINESS STATISTICS, 5E allows students to gain a strong conceptual
understanding of statistics with a balance of real-world applications and a focus on the
integrated strengths of Microsoft Excel 2013. To ensure student understanding, this
best-selling, comprehensive text carefully discusses and clearly develops each
statistical technique in a solid application setting.Microsoft Excel 2013 instruction, which
is integrated in each chapter, plays an integral part in strengthening this edition's
applications orientation. Immediately after each easy-to-follow presentation of a
statistical procedure, a subsection discusses how to use Excel to perform the
procedure. This integrated approach emphasizes the applications of Excel while
focusing on the statistical methodology. Step-by-step instructions and screen captures
further clarify student learning.A wealth of timely business examples, proven methods,
and additional exercises throughout this edition demonstrate how statistical results
provide insights into business decisions and present solutions to contemporary
business problems. High-quality problems noted for their unwavering accuracy and the
authors' signature problem-scenario approach clearly show how to apply statistical
methods to practical business situations. New case problems and self-tests allow
students to challenge their personal understanding. Important Notice: Media content
referenced within the product description or the product text may not be available in the
ebook version.
The overall success of an organization is dependent on how marketing is able to inform
strategy and maintain an operational focus on market needs. With an array of examples
and case studies from around the world, Lancaster and Massingham offer an
alternative to the traditional American focused teaching materials currently available.
Topics covered include: consumer and organizational buyer behaviour product and
innovation strategies direct marketing e-marketing Designed and written for
undergraduate, MBA and masters students in marketing management classes, The
Essentials of Marketing Management builds on successful earlier editions to provide a
solid foundation to understanding this core topic. An extensive companion website,
featuring a vast and rich array of supporting materials, including extended cases and
multiple choice questions is available at:
http://cw.routledge.com/textbooks/9780415553476/
Packed with current research and examples, bestselling COMMUNICATION
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BETWEEN CULTURES, 9E equips readers with a deep understanding and
appreciation of different cultures while helping them develop practical communication
skills. Part I introduces the study of communication and culture; Part II focuses on the
ability of culture to shape and modify our view of reality; Part III puts the theory of
intercultural communication into practice; and Part IV converts knowledge into action.
This is the only text to consistently emphasize religion and history as key variables in
intercultural communication. Compelling examples help readers examine their own
assumptions, perceptions, and cultural biases--so they can understand the subtle and
profound ways culture affects communication. The ninth edition offers expanded
discussions of the impact of globalization, a new chapter on intercultural communication
competence, and more coverage of new technology. Important Notice: Media content
referenced within the product description or the product text may not be available in the
ebook version.
"Not a morning person? Not a problem! I want you to wake up on your terms and no
one else's." Morning routines. We hear about them all the time. We see them on social
media feeds and in online videos. We read about them in memoirs and selfimprovement books. So, what's the big deal? What's so important about what we do
every morning? In Good Morning, Good Life, Amy Schmittauer Landino- the world's #1
productive lifestyle coach-reveals the truth about mornings and how to create daily
rituals that are truly right for you. Discover how to: decide on a 'why' that will make you
want to jump out of bed everyday, defy the morning missteps that keep you from
starting the day on the right foot, rise for a new day well-rested and prepared for what
the day has in store for you, shine each morning doing what makes you feel like your
best version of you (rather than what the rest of the world says to do), and thrive
throughout your journey with some bonus productive lifestyle tips for the rest of your
day! Landino is best known for her work as the award-winning host of AmyTV on
YouTube, and as the host of the self-improvement podcast Detail Therapy. Her
practical and uplifting coaching approach carries over in Good Morning, Good Life with
a lot of customizable tips (and even more personality!) This is a can't-miss read for
anyone who is ready to go after the life they want!
Help your students achieve marketing success by delivering the best up-to-the-minute
coverage of key marketing topics available in this complete, yet brief, latest edition of
ESSENTIALS OF MARKETING by award-winning instructors and leading authors
Lamb/Hair/McDaniel. ESSENTIALS OF MARKETING, 7E uses a fresh, streamlined
design to focus on captivating examples and innovative applications that ensure
students not only understand marketing concepts, but also know how to effectively
apply them to real-world practice. This edition now visually illustrates key marketing
concepts and showcases the customer experience with an engaging writing style
punctuated by the most recent marketing statistics and figures. A new appendix and
exercises emphasize building a professional marketing plan with an integrated internet
focus to further prepare students for success. This book's concise 15-chapter format
offers unequaled flexibility to make this course your own with outside projects and
readings, while still providing the comprehensive coverage students need. Powerful
teaching and learning tools form part of the book's hallmark Integrated Learning System
organized around the book's learning objectives. All-new videos produced specifically
for this edition feature fascinating stories of marketing success, while a myriad of
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exceptional online and in-book tools answer the needs of a variety of learning and
teaching styles. ESSENTIALS OF MARKETING, 7E's lively coverage and broad-based
appeal is designed to create a learning experience that leaves your students saying,
Now that's marketing! Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Trust the market-leading ESSENTIALS OF STATISTICS FOR BUSINESS AND
ECONOMICS, 7th Edition to give you a foundation in statistics and an edge in today's
competitive business world. The author's signature problem-scenario approach and
reader-friendly writing style combine with proven methodologies, hands-on exercises,
and real-world examples to take you deep into realistic business problems and help you
solve them from an intelligent, quantitative perspective. Streamlined to focus on core
topics, this new edition has been updated with new case problems, applications, and
self-test exercises to help you master key formulas and apply the statistical methods
you learn. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
"Marketing: The Encyclopedic Dictionary offers an incomparable reference source in
the subject of marketing. The emphasis is on practical understanding of the topics, so
that they may be easily understood by managers in general, but the theory is also
examined in sufficient depth to justify the book's position as the most authoritative
marketing reference book available."--Jacket.
Structured around the idea that innovation is at the core of successful entrepreneurship,
New Venture Creation: An Innovator's Guide to Startups and Corporate Ventures,
Second Edition by Marc H. Meyer and Frederick G. Crane is an insightful, appliedmethods guide that establishes innovation as a necessary first step before writing a
business plan or developing a financial model. With a focus on pragmatic methods, this
guide helps students develop the innovative concepts and business plans they need to
raise start-up capital.
Created through a "student-tested, faculty-approved" review process with feedback
from students and faculty, MKTG 2010, Student Edition, is an engaging and accessible
solution to accommodate the diverse lifestyles of today?s learners.
Offering concise coverage of essential job-hunting and career strategies, this flexible,
how-to book can supplement any business course or serve as the foundation of a
career development class. The Fourth Edition features increased technology coverage
and strategies for long-term career success. Exercises develop students skills in goal
setting, interviewing, assessing values, and writing both resumes and cover letters.

This commemorative volume honors the contributions of Prof. Joseph F. Hair, Jr.,
who through his writings, leadership and mentoring has had a profound influence
on marketing and other fields of business research. He is widely known for
sidestepping mathematically complex ways of teaching statistical approaches
with an eye toward making the tools accessible to the average behavioral
researcher. Joe is also a bona fide researcher whose work has had a massive
impact on marketing and business research in general. The book provides
revealing insights on his works and acknowledges his role as an outstanding
teacher and mentor who has shaped generations of researchers.
4LTR Press solutions give students the option to choose the format that best
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suits their learning preferences. This option is perfect for those students who
focus on the textbook as their main course resource. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.
In this volume of 15 articles, contributors from a wide range of disciplines present
their analyses of Disney movies and Disney music, which are mainstays of
popular culture. The power of the Disney brand has heightened the need for
academics to question whether Disney’s films and music function as a tool of the
Western elite that shapes the views of those less empowered. Given its global
reach, how the Walt Disney Company handles the role of race, gender, and
sexuality in social structural inequality merits serious reflection according to a
number of the articles in the volume. On the other hand, other authors argue that
Disney productions can help individuals cope with difficult situations or embrace
progressive thinking. The different approaches to the assessment of Disney films
as cultural artifacts also vary according to the theoretical perspectives guiding the
interpretation of both overt and latent symbolic meaning in the movies. The
authors of the 15 articles encourage readers to engage with the material,
showcasing a variety of views about the good, the bad, and the best way forward.
Help your students achieve marketing success by delivering the best up-to-theminute coverage of key marketing topics available in this complete, yet brief,
latest edition of MARKETING ESSENTIALS, 7e, International Edition by awardwinning instructors and leading authors McDaniel/Lamb/Hair. MARKETING
ESSENTIALS, 7E, International Edition uses a fresh, streamlined design to focus
on captivating examples and innovative applications that ensure students not
only understand marketing concepts, but also know how to effectively apply them
to real-world practice. This edition now visually illustrates key marketing concepts
and showcases the customer experience with an engaging writing style
punctuated by the most recent marketing statistics and figures. A new appendix
and exercises emphasize building a professional marketing plan with an
integrated internet focus to further prepare students for success.This book's
concise 15-chapter format offers unequaled flexibility to make this course your
own with outside projects and readings, while still providing the comprehensive
coverage students need. Powerful teaching and learning tools form part of the
book's hallmark Integrated Learning System organized around the book's
learning objectives. All-new videos produced specifically for this edition feature
fascinating stories of marketing success, while a myriad of exceptional online and
in-book tools answer the needs of a variety of learning and teaching styles.
MARKETING ESSENTIALS, 7E, International Edition's lively coverage and broadbased appeal is designed to create a learning experience that leaves your
students saying, "Now that's marketing!"
Marketing Research provides comprehensive information on both the quantitative
methods used in marketing research and the many considerations a manager
faces when interpreting and using market research findings. Marketing research
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hot topics are featured, including competitive intelligence, published secondary
data and the Internet, and marketing research suppliers and users. Each chapter
helps you explore ethical dilemmas related to the topics discussed, the uses and
needs for marketing research across business functions, and how to use the
Internet to gather marketing research data in an efficient, cost-effective manner.
By focusing on the managerial aspects of marketing research, this book provides
you with both the tools to conduct marketing research, as well as those to
interpret the results and use them effectively as a manager.
"A textbook for first-year Introduction to Marketing courses that is comprehensive
and engaging in a magazine-style layout and design with an efficient presentation
of concepts, including marketing metrics, research, strategy, channels,
segmentation, as well as advertising, and social media."-MARKETING STRATEGY, 6e, International Edition edition emphasizes teaching students to
think and act like marketers. It presents strategy from a perspective that guides strategic
marketing management in the social, economic, and technological arenas in which businesses
function today--helping students develop a customer-oriented market strategy and market plan.
Its practical approach to analyzing, planning, and implementing marketing strategies is based
on the creative process involved in applying marketing concepts to the development and
implementation of marketing strategy. An emphasis on critical thinking enables students to
understand the essence of how marketing decisions fit together to create a coherent strategy.
Well-grounded in developing and executing a marketing plan, the text offers a complete
planning framework, thorough marketing plan worksheets, and a comprehensive marketing
plan example for students to follow.
Focus on the financial concepts, skills, and technological applications that are critical for you in
today’s workplace with Ehrhardt/Brigham’s CORPORATE FINANCE: A FOCUSED
APPROACH 6E. With its relevant and engaging presentation and numerous examples, you will
learn the latest financial developments as you also learn how to maximize a firm’s value in
today’s changing business environment. You will master the features and functions of
spreadsheets by using chapter Excel Tool Kits, Build a Model problems, and Mini Cases that
encourage “what-if” analysis on a real-time basis. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook version.
No further information has been provided for this title.
MKTG 3.0 delivers exactly what today's students need -- and want. How do we know? We
asked. Wanting to build upon the success of MKTG we solicited feedback from thousands of
students and hundreds of faculty about their experience with MKTG to understand how we
might improve upon a winner. The result is MKTG 3.0. New examples, a more open page
design, and even better technology, still delivered at an incredibly low price. A teaching and
learning solution unlike any other!
Learn Marketing YOUR Way with MKTG! MKTG’s easy-reference, paperback textbook
presents course content through visually-engaging chapters as well as Chapter Review Cards
that consolidate the best review material into a ready-made study tool. With the textbook or on
its own, MKTG MindTap allows you to learn on your terms. Read or listen to textbooks and
study with the aid of instructor notifications, flashcards and practice quizzes. Track your scores
and stay motivated toward your goals. Whether you have more work to do or are ahead of the
curve, you’ll know where you need to focus your efforts. And the MindTap Green Dot will
charge your confidence along the way. When it’s time to study, everything you’ve flagged or
noted can be gathered into a guide you can organize. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook
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version.
Marketing 5e is prescribed in departments of Management, Marketing or Business
Management at universities and universities of technology. It is an introductory level subject
which is predominantly taught at first year level. Most universities teach Marketing over a
semester. Marketing 5th Edition covers issues like pricing, product labelling and sponsorship
and includes a wealth of examples to guide students through current topics such green
marketing and marketing communication. This new edition is written in a more accessible way
to assist students to grasp new concepts
The new edition of Marketing continues the established tradition of adding value far beyond the
expectations of students and instructors. Extensive research has been done to ensure this
edition provides a comprehensive, up-to-the-minute introduction to the field of marketing. Key
principles are illustrated by hundreds of fresh, new examples, while the latest concepts and
theories are covered in detail with numerous illustrations. Organized around the marketing mix,
this thoroughly revised text provides students with an exhilarating introduction to the dynamic
world of marketing.
The exciting new edition of Marketing continues the established tradition of adding value far
beyond the expectations of students and instructors. Extensive research has been done to
ensure this edition provides a comprehensive, up-to-the-minute introduction to the field of
marketing. Key principles are illustrated by hundreds of fresh, new examples, while the latest
concepts and theories are covered in detail with numerous illustrations. Organized around the
marketing mix, this thoroughly revised text provides students with an exhilarating first
introduction to the dynamic world of marketing.
Master data analysis, modeling, and spreadsheet use with BUSINESS ANALYTICS: DATA
ANALYSIS AND DECISION MAKING, 6E! Popular with students, instructors, and practitioners,
this quantitative methods text delivers the tools to succeed with its proven teach-by-example
approach, user-friendly writing style, and complete Excel 2016 integration. It is also compatible
with Excel 2013, 2010, and 2007. Completely rewritten, Chapter 17, Data Mining, and Chapter
18, Importing Data into Excel, include increased emphasis on the tools commonly included
under the Business Analytics umbrella -- including Microsoft Excel’s “Power BI” suite. In
addition, up-to-date problem sets and cases provide realistic examples to show the relevance
of the material. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
Covering introductory marketing theory in a concise and well-structured format, this fully
revised and updated third Asiaa Pacific edition of Essentials of Marketing enables students to
easily understand and apply the principles of marketing. Providing a wealth of contemporary
local and global examples, the text has also been restructured to present a consumer-oriented
focus allowing students to better relate key concepts to their own experiences in the
marketplace. Essentials of Marketing 3e paves the way for students to harness the power of
marketing.
CONSUMER BEHAVIOR combines a foundation in key concepts from marketing, psychology,
sociology, and anthropology with a highly practical focus on real-world applications for today's
business environment. The new edition of this popular, pioneering text incorporates the latest
cutting-edge research and current business practices, including extensive coverage of social
media influences, increased consumer power, emerging neuroscience findings, and emotion in
consumer decision making. In addition, the Sixth Edition includes an increased emphasis on
social responsibility and ethics in marketing. With even more real-world examples and
application exercises, including new opening examples and closing cases in every chapter,
CONSUMER BEHAVIOR provides a thorough, yet engaging and enjoyable guide to this
essential subject, enabling students and professionals alike to master the skills they need to
succeed. Important Notice: Media content referenced within the product description or the
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product text may not be available in the ebook version.
Discover the knowledge and tools that today's most successful firms use to build business and
consistently outperform the competition when you open the latest edition of
Ireland/Hoskisson/Hitt's UNDERSTANDING BUSINESS STRATEGY CONCEPTS PLUS, Third
Edition. This concise, hands-on approach by recognized leaders in business strategy clearly
demonstrates how solid management strategy equals the decisive, responsive action that
prosperous firms use to create sustainable competitive advantage. This edition guides you,
step-by-step, through creating strong strategy, planning for success, implementing responsive
action, competing effectively with strategy, analyzing the environment and firm, and improving
upon results. The authors clearly connect strategy concepts to the real business world, giving
you the unique opportunity to examine and learn from strategy that has worked as well as
strategy that has failed within familiar companies. The latest research and insights from global
business leaders, extensive examples, and practical cases help equip you with the hands-on
skills and career tools for your own superior performance and strategic management success.
Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
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