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Do you have the eyes, the ears, and the hands to be a Nanovator? You're about
to find out. In India, entire families?too poor to afford a car?crowd onto a single
motor scooter every day to brave the tangled traffic lurching through the streets.
One evening Tata Motor's venerable chairman Ratan Tata witnessed something
on those rain-soaked streets that both horrified him and birthed a dream: an
overloaded scooter lost traction in a busy intersection and sent several members
of the family tumbling across the pavement. In that moment Nanovation took root
in Tata's imagination. The very idea was supposed to be impossible. A safe and
appealing family car for the price of a motor scooter? The experts dismissed it.
But Ratan Tata was undeterred. When budget constraints, design restrictions,
the rising costs of materials, and political agitation threatened to derail the
project, Team Nano pressed on. This is the story of how, in the face of
insurmountable odds, Tata Motors created one of the greatest innovations in the
auto industry since Model-T. Nanovation has disrupted an entire industry and
changed the game for India forever. Imagine what it can do for your business. Is
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your company changing the way society functions? What's your Nanovative
idea? It's time to get moving! Warning! Don't read this book unless you are ready
to challenge management dogma, taken-for-granted assumptions, and outdated
systems by asking "what if?" and "why not?" to some of your industry's toughest
questions. But, if you're ready to revolutionize the products you make, the
processes you use, and the companies you build, pull up a seat at the drafting
table with the creators of the Nano, the most important car to roll off the assembly
line in decades. Discover the thinking that bred their ingenuity and the leadership
that encouraged them to overcome adversity, to take risks despite their fear of
failure, and to innovate beyond their customer's wildest expectations.
Endorsements: "If you're interested in stoking the fires of innovation and making
a profit while making a difference, Nanovation is a must read." ?Indra K. Nooyi,
chairman and CEO, PepsiCo "The Freiberg's deep dive into a company that
transformed an entire industry is loaded with hands-on-advice- and a warning not
to downsize your dreams!"- Gary Kelly, chairman, president and CEO, Southwest
Airlines "Nanovation is for leaders who want to leave a lasting legacy in the
world." ?Chris Connor, chairman and CEO, Shermin-Williams Company "Read
Nanovation and learn what you can do to create an innovative culture in your
organization." ?Ken Blanchard, co-author One Minute Manager, Full Steam
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Ahead, and Lead with LUV "Nanovation is a must read for any leader." ?Eric
Danziger, CEO, Wyndham Hotel Group "Nanovation is for leaders who want to
shake it up." ?Bruce Bochy, manager, 2010 World Champion San Francisco
Giants "Vibrant and energetic, the passion of the authors reflects that of the
innovators it chronicles...A practical guide for creating a radical culture of
innovation." ?N.R. Narayana Murthy, founder-chairman and chief mentor, Infosys
Ltd.
DSN Do Something Now! Three simple letters. Three simple words that could
change your organization—change your life. The scarcest resource in
organizations right now is not money or talent or ideas or power; it's people who
DO, people who add value and get things done. This book will inspire Dreamers
to become Doers. Everyone wants to add value and this book shows you how.
An expose of the airline industry covers such events as the rise of Southwest
Airlines, Pan Am's attempt to take over National, and the battle between British
Airways and Virgin Air
"When the history book is written on the restructuring of this industry, Delta will
be the greatest turnaround story in it." --Delta CEO Gerald Grinstein, December
19, 2006 Its reputation was now as tattered as the interiors of its airplanes. Delta
Air Lines, on September 14, 2005, was nothing like the world-beating company it
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had been just five years earlier, let alone decades before that. On this day, Delta
found itself surrounded by lawyers, dejectedly filing for bankruptcy. Few believed
it could ever reclaim its perch atop the US airline industry. But it did. Glory Lost
and Found: How Delta Climbed from Despair to Dominance in the Post-9/11 Era
tells the story of Delta's dramatic tumble into bankruptcy and how it climbed its
way back to pre-eminence despite hurricane-force headwinds: high fuel prices, a
hostile takeover bid, relentless competition, economic meltdowns and geopolitical
shocks. This book stems from a decade of research and countless interviews by
Airline Weekly's Seth Kaplan and Jay Shabat. It's a profile in leadership: Delta
became not only the greatest turnaround story in its own industry but also one of
the greatest in the history of corporate America. Delta did the unimaginable by
simultaneously resurrecting its finances and the spirits of its employees and
customers. And while redefining itself, Delta also redefined an industry.
The numerous anecdotes alone are worth the price of the book . . . most readers
will find themselves asking why everyone doesn't run a business as preached by
the chief executive of Continental Airlines.-The Washington Post Book World . . .
in an age where managing seems increasingly complicated, some of Bethune's
prescriptions are refreshingly straightforward.-Business Week From Worst to
First outlines Gordon Bethune's triumphs . . . about the turnaround he's led at
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Continental, a perennial basket case that's become an industry darling.-The
Atlanta Journal-Constitution From Worst to First is [Gordon Bethune's] story of
Continental Airlines' turnaround under his command . . . The blueprint has
worked . . . Fortune magazine named Continental the company that has 'raised
its overall marks more than any other in the 1990s.'-The Seattle PostIntelligencer All of Gordon Bethune's proceeds from this book will be donated to
the We Care Trust, a nonprofit organization that assists Continental Airlines'
employees and their families in times of need.
Although its brown vans are on every block and its delivery service reaches more
than 200 countries, UPS is among the world’s most underestimated and
misunderstood companies. For the first time, a UPS “lifer” tells the behind-thescenes story of how a small messenger service became a business giant. Big
Brown reveals the remarkable 100-year history of UPS and the life of its founder
Jim Casey—one of the greatest unknown capitalists of the twentieth century.
Casey pursued a Spartan business philosophy that emphasized military
discipline, drab uniforms, and reliability over flash—a model that is still reflected in
UPS culture today. Big Brown examines all the seeming paradoxes about UPS:
from its traditional management style and strict policies coupled with high
employee loyalty and strong labor relations; from its historical “anti-marketing”
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bias (why brown?) to its sterling brand loyalty and reputation for quality.
Describes the evolution of JetBlue from an upstart underdog into a revolutionary
company that has transformed the aviation business, offering a behind-thescenes look at the company's unusual corporate culture, its leadership and
management principles, and innovative approach to business. Reprint.
The highest-rated reality show ever to hit History Television, Ice Road Truckers
follows the heart-pounding adventures of the tough-as-nails truckers who risk
peril every day to deliver goods and supplies in Alaska and across Canada's
frozen north. Alex Debogorski shares tales of his adventures, and misadventures,
in the north, and explains, in his own entertaining voice, how he got to where he
is today—a working-class hero, bona fide celebrity, and the improbable star of a
smash-hit television show. Debogorski is a natural storyteller who knows how to
spin tales about his colourful life growing up in the backwoods. Whether he's
recounting tales about his hair-raising confrontations with bears, calculating the
strength of newly formed ice, divulging the secrets of providing security in a
barroom full of combative, drunken miners, or saving the life of another trucker,
he keeps readers wanting more. King of the Road gives fans of Ice Road
Truckers a deep look inside the life and times of the show's biggest rising star.
Following-on from The Study Skills Handbook, this book enables students to think about
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personal, academic and career goals and to plan a path to success. Rich in activities that
develop valuable career skills, this edition has a new chapter on Understanding your Personal
Performance, and updated information on job applications.
Explores inventive approaches to revitalizing America's schools and looks at a program in
which the focus is on "education entrepreneurs" offering initiatives to encourage productive
learning
Relationship Marketing provides a comprehensive overview of the fundamentals and important
recent developments in this fast-growing field. "This book makes a landmark contribution in
assembling some of the best contemporary thinking about relationship marketing illustrated
with concrete descriptions of companies in the automobile industry, consumer electronics,
public utilities and so on, which are implementing relationship marketing. I highly recommend
this to all companies who want to see what their future success will require." PROF. PHILIP
KOTLER, NORTHWESTERN UNIVERSITY, ILLINOIS
How does a man working behind the counter of a mom-and-pop diner for 21 years turn a good
idea into a restaurant chain with $2 billion in annual sales? The founder and CEO of Chick-filA, offers countless nuggets of wisdom in this work.
Kevin and Jackie Freiberg’s previous book, Nuts!: Southwest Airline’s Crazy Recipe for
Business and Personal Success, described the unconventional leadership that made
Southwest an airline industry dynamo. In GUTS!, the Freibergs look at twenty-five gutsy and
extraordinarily successful businesses and introduce the chief executives who are creating a
new corporate ethos that blows the doors off business-as-usual. Drawing on five years of
research, the Freibergs provide a behind-the-scenes look at these intensely focused,
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passionate, and unconventional leaders and their companies. Among them: • James
Blanchard, CEO of Synovus Financial, a financial services giant with more than 16 billion
dollars in assets • Roy Spence, Jr., President of GSD&M Advertising, which AdWeek
magazine named Southwest Agency of the Year seven times • James Goodnight of SAS, a
world leader in intelligence software Although the leaders in the book represent a wide-range
of industries, they share a common vision: They see business as a heroic cause and
understand that good leadership isn’t a matter of position, but of influence. They reject
hierarchical rules, rituals, and expectations, and have replaced in-the-box management with a
culture based on passion and innovation. They regard their employees not as “human
resources,” but as individuals with unique gifts and talents. And make everyone in the
company responsible for the company’s brand and culture. An exciting follow-up to Nuts!,
which has sold nearly 500,000 copies in hardcover and paperback, GUTS! proves that it is
possible to have fun, live your values, and still make money.
You are DESIGNED to choose and DEFINED by your choices. In front of you are seven
choices waiting to be made. Whether you are the leader or those being lead, these choices will
determine the quality of your life and the significance of your contribution to the world in which
you work. In BOOM the Freiberg's have distilled 20 years of collective wisdom into 7 essential
choices that cause culture, service, success, and business to BOOM Choice #1: Be a Player
Choice #2: Be Accountable Choice #3: Choose Service Over Self-Interest Choice #4: Focus
Forward Choice #5: Play to Your Genius Choice #6: Get It Done Choice #7: Risk More - Gain
More These 7 choices are your wake-up call to freedom, and it's your invitation to create a
community of like-minded people who - together - will create organizations that can blow the
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doors off business as usual and cure the Dead People Working™ syndrome Drs. Kevin and
Jackie Freiberg are two of the most influential voices on the professional-speaking circuit
today. Their mission: to create corporate cultures where impassioned people exercise the
freedom to make a difference and change the world! The Freibergs have coauthored the
international bestseller NUTS! Southwest Airlines' Crazy Recipe for Business and Personal
Success and GUTS! Companies that Blow the Doors off Business-As-Usual. They have been
interviewed by CBS's 60 Minutes and appeared on CNBC and the CBS Morning News for their
insights on the links between gutsy leaders, passionate employees, cultures of accountability,
and loyal customers.
Michael O'Leary is a business giant. He transformed Ryanair from a loss-making joke of an
Irish carrier into one of the most valuable airlines in the world, and in the process he has
revolutionized the very nature of commercial aviation. In this, the first biography of O'Leary,
Alan Ruddock portrays the man in three dimensions and examines the business miracle - often
talked about but poorly understood - that O'Leary has wrought. 'Ruddock's fast-paced retelling
of Ryanair's rise and rise confirms O'Leary's insistence that his success has little to do with the
management maxims of business gurus and everything to do with graft and ruthless attention
to detail' Observer 'Probably the definitive Ryanair story ... a good read' Sunday Independent
'The fullest and most accurate picture of O'Leary to date' Irish Daily Mail 'Unlike previous books
which simply chart the growth of the airline, this one is bound to get under O'Leary's skin
because it reveals a great deal about his hugely driven character' Irish Independent 'Ruddock
is good on the flavour of the man, a bundle of energy whose two favourite words start with an F
and an S (they aren't flower and sugar)' Irish Examiner
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'What a life. Tony Fernandes has accomplished amazing things - and who's to say what he can
go on to achieve?' Sir Richard Branson The inspiring story of business hero and Apprentice
Asia star Tony Fernandes As a boy, Tony Fernandes wanted to be a pilot, a footballer or a
racing driver. By 2011 he'd gone one better: founding his own airline and his own formula one
team, and becoming Chairman of Queens Park Rangers, helping them reach the Premier
League again after a 15-year absence from the top flight. Flying High is the memoir of an
exceptional business leader; the man who created Asia's first budget airline, democratizing air
travel in Asia and building AirAsia into a multi-billion-dollar company in the process. Published
as Tony returns as the face of the second series of Apprentice Asia, this inspiring personal
story will be a major global publishing event. Tony Fernandes studied at Epsom College, UK,
and the London School of Accoutancy. He worked for Virgin Communications and Warner
Music before acquiring AirAsia and relaunching it as Asia's first low-cost carrier in 2001/2. He
is currently Group CEO of AirAsia, Chairman of QPR football club and owner of the Caterham
F1 team. Tony has been awarded a CBE, titled twice by the King of Malaysia and awarded the
Legion d'Honneur by the French government. He has also received awards from major
business media outlets including theInternational Herald Tribune, Business Times, Business
Week, Fast Company and Forbes.

Describes the management principles used by the express mail company,
including "The first rule is to change the rules"
Discusses body language and facial expressions in regard to communication
techniques in order to explain how readers can more effectively and confidently
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express themselves in social and professional gatherings.
Attempting to better themselves—learn new skills, break bad habits, realize their
potential—people read books, attend seminars, take training courses. And
companies pitch in too, spending billions of dollars every year on professional
development programs aimed at helping their employees become more effective.
But in spite of what people sincerely believe are their best efforts, all too often
their behavior doesn’t change. The fact that it seems to be so hard to make new
learning stick is an endless source of frustration for both individuals and
organizations. For years Ken Blanchard has been troubled by the gap between
what people know—all the good advice they’ve digested intellectually—and what
they actually do. In this new book he and his coauthors, Paul J. Meyer and Dick
Ruhe, use the fable format Blanchard made famous to lay out a straightforward
method for learning more, learning better, and making sure you actually use what
you learn. This engaging story identifies three key reasons people don’t make
the leap from knowing to doing and then moves on to the solution. It teaches you
how to avoid information overload by learning “less more, not more less.” You’ll
find out how to adjust your brain’s filtering system to learn many, many times
more than ever before, ignite your creativity and resourcefulness with Green
Light Thinking, master what you’ve learned using spaced repetition, and more.
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At last, an answer to the question, “Why don’t I do what I know I should do?”
Read this book and you will!
Colleen Barrett began her career as an executive secretary, yet Southwest
Airlines' founder chose her to succeed him as president. When asked why, he
said, "Because she knows how to love people to success." -Reveals the secrets of Southwest Airlines' success and describes the unusual
and unexpected inner workings of one of America's biggest success stories
"Whether a Part 121 airline or a Part 135 charter operator, a company lives or
dies by its compliance with the applicable Federal Aviation Regulations or FARs
(14 CFR). Air Carrier Operations introduces students of aviation to the significant
Federal Aviation Regulations affecting airline operations. Students and
professionals gain an appreciation of the variety of regulatory issues involved in
air carrier operations and gather the background information they need to identify
relevant regulations and apply them. The book examines the many regulations
governing an air carrier and focuses primarily on 14 CFR Part 121 air carriers,
though coverage includes Part 119 and relevant portions of Parts 117, 135, 91,
and 61 of the FAR. The text emphasizes Instrument Flight Rules (IFR) flight
operations, particularly useful to instrument-rated pilots and aircraft Dispatchers.
The Second Edition is extensively revised, with many new regulations covered
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from the years since the 1st Edition, one example of which is the newer Rest
Requirements regulations for airline crews and other air carrier employees. A
college text, ideal for Air Carrier Flight Operations or Airline Operations courses,
this book also provides excellent preparation for airline interviews and initial pilot
and dispatcher training."
The Fall of Pan Am
Examines and explains the revolutionary business frameworks of Michael Porter,
with examples to illustrate and update Porter's ideas for achieving and sustaining
competitive success.
Human Factors for General Aviation helps pilots analyze why accidents happen by covering
such topics as how to identify cockpit design problems, how your eyes and ears gather
information, what factors affect your decision making, how to use cockpit resources effectively,
plus much more.
"If you look at Southwest Airlines, and I admire what they do, they've been the most successful
airline in the industry." --Gerard Arpey, CEO, American Airlines "Through extensive research
Jody Hoffer Gittell gets to the bottom of what has sustained Southwest Airlines' positive
employee relations and high performance through good and bad times." --Thomas A. Kochan,
professor, MIT Sloan School of Management, MIT Global Airline Industry Program In an
industry with losses in the billions, Southwest Airlines has an unbroken string of 31 consecutive
years of profitability. The Southwest Airlines Way examines how the company uses highPage 13/18
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performance relationships to create enormous competitive advantage in motivation, teamwork,
and coordination among employees. It then goes further to show how any company can foster
these powerful cooperative relationships and explains how to: Lead with credibility and caring
Invest in frontline leaders Hire and train for relational competence Use conflicts to build
relationships Make unions its partners, not its adversaries Build relationships with its suppliers
This book reveals how leadership evolves through the story of the American airline industry
across the 20th century. Entrepreneurs dominate the industry's early history, but as the
industry evolved a new breed of managers emerged who built a dominant business model that
enabled their companies to grow dramatically.
In Pour Your Heart Into It, former CEO and now chairman emeritus Howard Schultz illustrates
the principles that have shaped the Starbucks phenomenon, sharing the wisdom he has
gained from his quest to make great coffee part of the American experience. The success of
Starbucks Coffee Company is one of the most amazing business stories in decades. What
started as a single store on Seattle's waterfront has grown into the largest coffee chain on the
planet. Just as remarkable as this incredible growth is the fact that Starbucks has managed to
maintain its renowned commitment to product excellence and employee satisfaction.
Marketers, managers, and aspiring entrepreneurs will discover how to turn passion into profit in
this definitive chronicle of the company that "has changed everything... from our tastes to our
language to the face of Main Street" (Fortune).
Real-life flight attendant Heather Poole has written a charming and funny insider’s account of
life and work in the not-always-friendly skies. Cruising Attitude is a Coffee, Tea, or Me? for the
21st century, as the author parlays her fifteen years of flight experience into a delightful
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account of crazy airline passengers and crew drama, of overcrowded crashpads in “Crew
Gardens” Queens and finding love at 35,000 feet. The popular author of “Galley Gossip,” a
weekly column for AOL’s award-winning travel website Gadling.com, Poole not only shares
great stories, but also explains the ins and outs of flying, as seen from the flight attendant’s
jump seat.
This book chronicles the dramatic last-minute saves and turnarounds Federal Express
engineered from its inception to the present. It also introduces the remarkable individuals
whose flexibility and creativity made a fledgling startup into one of the great success stories.
Watermelon Magic is talk from the soul using watermelons as a metaphor for life. Watermelons
symbolize the slurpy happiness of life for Wally Amos (formerly known as “Famous Amos”).
From his life experiences, Wally sees many parallels between humans and watermelons. Just
as the vine connects watermelons and the umbilical cord connects mother and child, we are all
connected by spirit. Wally shares his personal path to wisdom and tells how he never lost his
humor, joy, and positive outlook on life in the process. He shows us how to overcome adversity
and make healthy choices—how to reframe and rethink challenging situations in positive,
optimistic, and uplifting terms. A master storyteller, Wally believes we all have a choice in our
own happiness—no matter who we are, no matter what we’ve been through—and his stories will
touch you at the very depth of your soul. If these ideas and beliefs speak to you, grab them like
slices of watermelon, devour them, and have fun! Look out for the seeds, and live life to the
fullest!
An updated guide to the art and impact of business mentoring provides advice on how to
become an effective mentor and offers tips for improving employee confidence, competence,
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and creativity. Original. 25,000 first printing.
A controversial business executive shares his personal history, his ideas on management and
leadership, and his program for selecting a management team and making a business
profitable. Reprint. 75,000 first printing.
When Southwest Airlines made its inaugural flight on June 18, 1971, experts predicted that the
company wouldn't last more than ninety days. Some thirty-two years later, Southwest is the
beleaguered airline Industry's only profitable major company-"Money magazine has named
Southwest Airlines' common stock the premier Investment of the last thirty years. Now
Southwest's founding president and CEO (1970-78], Lamar Muse, offers a definitive account of
the airline's scrappy beginning. The principles and practices that assured the company's
success were, largely, Muse's own. Those same winning strategies continue to sustain the
company through the market's ups and downs, In "Southwest Passage, Muse delivers plain
facts and informed opinions that replace convoluted outsider accounts of the company's
history. For anyone wondering how the air Industry can renew itself, how Southwest achieved
its dominance, or how business really works, this unique story has the answers.
Imagine a company where people love coming to work and are highly productive on a daily
basis. Imagine a company whose top executives, in a quest to create the most "fun" workplace
ever, obliterate labor-management divisions and push decision-making responsibility down to
the plant floor. Could such a company compete in today's bottom-line corporate world? Could it
even turn a profit? Well, imagine no more. In Joy at Work, Dennis W. Bakke tells the true story
of this extraordinary company--and how, as its co-founder and longtime CEO, he challenged
the business establishment with revolutionary ideas that could remake America's
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organizations. It is the story of AES, whose business model and operating ethos -"let's have
fun"-were conceived during a 90-minute car ride from Annapolis, Maryland, to Washington,
D.C. In the next two decades, it became a worldwide energy giant with 40,000 employees in 31
countries and revenues of $8.6 billion. It's a remarkable tale told by a remarkable man: Bakke,
a farm boy who was shaped by his religious faith, his years at Harvard Business School, and
his experience working for the Federal Energy Administration. He rejects workplace drudgery
as a noxious remnant of the Industrial Revolution. He believes work should be fun, and at AES
he set out to prove it could be. Bakke sought not the empty "fun" of the Friday beer blast but
the joy of a workplace where every person, from custodian to CEO, has the power to use his or
her God-given talents free of needless corporate bureaucracy. In Joy at Work, Bakke tells how
he helped create a company where every decision made at the top was lamented as a lost
chance to delegate responsibility--and where all employees were encouraged to take the
"game-winning shot," even when it wasn't a slam-dunk. Perhaps Bakke's most radical stand
was his struggle to break the stranglehold of "creating shareholder value" on the corporate
mind-set and replace it with more timeless values: integrity, fairness, social responsibility, and
a sense of fun.
Flying High traces the incredible career of the founder and chairman of JetBlue, David
Neeleman, from his teenage ventures and beginnings in the travel industry., to his short stint at
Southwest Airlines and the ultimate launch of JetBlue. In a series of interviews with
Neeleman's friends, associates, and high-ranking officials in both business and aviation, this
books tells the store of Neeleman and explores the rules of success he both lives and builds
his companies by.
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Beginning in the 1920s as a lowly crop-dusting operation in Louisiana, Delta Air Lines had, by
its fiftieth anniversary, down to become one of the largest companies in the industry and one of
the most consistently profitable. First published in 1979, this is a comprehensive account of the
growth and development of Delta's strategy and style, the steady expansion of its routes, its
relationship with federal regulatory agencies, and the everchanging composition of its fleet.
Because the underlying spirit of the Delta enterprise owed so much to its founder, C.E.
Woolman, this is also an engaging portrait of the man who came to be classed alongside
Eastern's Eddie Rickenbacker and Pan American's Juan Trippe as a pioneer of commercial
aviation.
Using the words of its own people, this intriguing book provides an in-depth look at the
incredibly successful airline that changed the rules of the game with a no-frills business model
and innovative corporate culture. • Includes interviews with passengers, employees,
managers, and a Southwest Airlines executive • Presents photos of people and places at
Southwest Airlines
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