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STARBUCKED will be the first book to explore the incredible rise of the
Starbucks Corporation and the caffeine-crazy culture that fueled its success. Part
Fast Food Nation, part Bobos in Paradise, STARBUCKED combines
investigative heft with witty cultural observation in telling the story of how the
coffeehouse movement changed our everyday lives, from our evolving
neighborhoods and workplaces to the ways we shop, socialize, and self-
medicate. In STARBUCKED, Taylor Clark provides an objective, meticulously
reported look at the volatile issues like gentrification and fair trade that distress
activists and coffee zealots alike. Through a cast of characters that includes
coffee-wild hippies, business sharks, slackers, Hollywood trendsetters and more,
STARBUCKED explores how America transformed into a nation of coffee
gourmets in only a few years, how Starbucks manipulates psyches and social
habits to snare loyal customers, and why many of the things we think we know
about the coffee commodity chain are false.
“Simon knows more about Starbucks—and about why so many Americans find
perfection in their lattes—than anyone. He connects our deepest desires to be
good, smart, ethical consumers with our equally strong yearning to consume in
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an authentic way. Our coffee, Simon shows, is us.”—Sharon Zukin, author of
Naked City
For undergraduate Principles of Management courses REAL Managers, REAL
Experiences With a renewed focus on skills and careers, the new edition of this
bestselling text can help better prepare your students to enter the job market.
Management, Thirteenth Edition vividly illustrates effective management theories
by incorporating the perspectives of real-life managers. Through examples,
cases, and hands-on exercises, students will see and experience management in
action, helping them understand how the concepts they’re learning actually work
in today’s dynamic business world. Students will gain hands-on practice applying
management concepts with MyManagementLab. They’ll engage in real business
situations with simulations, build their management skills by writing and talking
about different management scenarios, have access to a video library to help put
concepts into perspective, and more. Also available with MyManagementLab
MyManagementLab is an online homework, tutorial, and assessment program
designed to work with this text to engage students and improve results. Within its
structured environment, students practice what they learn, test their
understanding, and pursue a personalized study plan that helps them better
absorb course material and understand difficult concepts. Please note that the
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product you are purchasing does not include MyManagementLab.
MyManagementLab Join over 11 million students benefiting from Pearson
MyLabs This title can be supported by MyManagementLab, an online homework
and tutorial system designed to test and build your understanding. Would you like
to use the power of MyManagementLab to accelerate your learning? You need
both an access card and a course ID to access MyManagementLab. These are
the steps you need to take: 1. Make sure that your lecturer is already using the
system Ask your lecturer before purchasing a MyLab product as you will need a
course ID from them before you can gain access to the system. 2. Check
whether an access card has been included with the book at a reduced cost If it
has, it will be on the inside back cover of the book. 3. If you have a course ID but
no access code, you can benefit from MyManagementLab at a reduced price by
purchasing a pack containing a copy of the book and an access code for
MyManagementLab (ISBN:9781292090313) 4. If your lecturer is using the MyLab
and you would like to purchase the product... Go to www.mymanagementlab.com
to buy access to this interactive study programme. For educator access, contact
your Pearson representative. To find out who your Pearson representative is,
visit www.pearsoned.co.uk/replocator
Suggests ways of motivating employees by recognizing their accomplishments,
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including both formal and informal rewards; individual and group rewards; and
special events, incentives, and contests.
In this #1 New York Times bestseller, the CEO of Starbucks recounts the story
and leadership lessons behind the global coffee company's comeback and
continued success. In 2008, Howard Schultz decided to return as the CEO of
Starbucks to help restore its financial health and bring the company back to its
core values. In Onward, he shares this remarkable story, revealing how, during
one of the most tumultuous economic periods in American history, Starbucks
again achieved profitability and sustainability without sacrificing humanity.
Offering you a snapshot of the recession that left no company unscathed, the
book shows in riveting detail how one company struggled and recreated itself in
the midst of it all. In addition, you’ll get an inside look into Schultz's central
leadership philosophy: It's not about winning, it’s about the right way to win.
Onward is a compelling, candid narrative documenting the maturing of a brand as
well as a businessman. Ultimately, Schultz gives you a sense of hope that, no
matter how tough times get, the future can be more successful than the past.
Thorough yet concise, ESSENTIALS OF STRATEGIC MANAGEMENT, Third
Edition, is a brief version of the authors' market-leading text STRATEGIC
MANAGEMENT: AN INTEGRATED APPROACH. Following the same framework
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as the larger book, ESSENTIALS helps students identify and focus on core
concepts in the field in a more succinct, streamlined format. Based on real-world
practices and current thinking, the text's presentation of strategic management
features an increased emphasis on the business model concept as a way of
framing the issues of competitive advantage. Cutting-edge research, new
strategic management theory, and a hands-on approach allow students to
explore major topics in management, including corporate performance,
governance, strategic leadership, technology, and business ethics. In addition, a
high-quality case program examines small, medium, and large companies--both
domestic and international--so that students gain experience putting chapter
concepts into real-world practice in a variety of scenarios. Important Notice:
Media content referenced within the product description or the product text may
not be available in the ebook version.
A bold, hopeful, and thought-provoking account by “one of the world’s leading
thinkers” (The Observer) of how we built a lonely world, how the pandemic
accelerated the problem, and what we must do to come together again “A
compelling vision for how we can bridge our many divides at this time of great
change and disruption.”—Arianna Huffington, founder and CEO of Thrive Global
“An important new book.”—The Economist NEXT BIG IDEA CLUB NOMINEE •
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NAMED ONE OF THE BEST BOOKS OF THE YEAR BY WIRED (UK) AND THE
DAILY TELEGRAPH Loneliness has become the defining condition of the twenty-
first century. It is damaging our health, our wealth, and our happiness and even
threatening our democracy. Never has it been more pervasive or more
widespread, but never has there been more that we can do about it. Even before
a global pandemic introduced us to terms like “social distancing,” the fabric of
community was unraveling and our personal relationships were under threat. And
technology isn’t the sole culprit. Equally to blame are the dismantling of civic
institutions, the radical reorganization of the workplace, the mass migration to
cities, and decades of neoliberal policies that have placed self-interest above the
collective good. This is not merely a mental health crisis. Loneliness increases
our risk of heart disease, cancer, and dementia. Statistically, it’s as bad for our
health as smoking fifteen cigarettes a day. It’s also an economic crisis, costing
us billions annually. And it’s a political crisis, as feelings of marginalization fuel
divisiveness and extremism around the world. But it’s also a crisis we have the
power to solve. Combining a decade of research with firsthand reporting,
Noreena Hertz takes us from a “how to read a face” class at an Ivy League
university to isolated remote workers in London during lockdown, from “renting a
friend” in Manhattan to nursing home residents knitting bonnets for their robot
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caregivers in Japan. Offering bold solutions ranging from compassionate AI to
innovative models for urban living to new ways of reinvigorating our
neighborhoods and reconciling our differences, The Lonely Century offers a
hopeful and empowering vision for how to heal our fractured communities and
restore connection in our lives.
The Economist: Marketing for Growth is a guide to how marketing can and should
become a business's most important driver of growth. Marketers play a crucial role in
generating revenue, and they can play an equally important role in how revenues
translate into profit. They can help a company achieve growth by being smarter or more
efficient than its competitors, and do so in a sustainable way. Marketers have their ear
to the ground and therefore are often the first to pick up on changing customer needs
and behavior, and the forces at play in markets. This informs the development and
improvement of products, processes and standard of service. The book explores how to
identify the most valuable customers, the most effective ways to drive revenue growth,
and the best ways to improve profitability. It combines insight and practical guidance,
and is supported by a wealth of hard data and anecdotal evidence from a wide range of
business in Britain, America, Europe and Asia, including Amazon, China Mobile, Dove,
Goldman Sachs, Haier, ING Direct, Lenovo, Mini, Procter & Gamble, Red Bull, Target,
Twitter, Virgin and Zara.
NEW YORK TIMES BESTSELLERWALL STREET JOURNAL BESTSELLER The
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Globe and Mail Top Leadership and Management BookForbes Top Creative
Leadership Book From the visionary head of Google's innovative People Operations
comes a groundbreaking inquiry into the philosophy of work-and a blueprint for
attracting the most spectacular talent to your business and ensuring that they succeed.
"We spend more time working than doing anything else in life. It's not right that the
experience of work should be so demotivating and dehumanizing." So says Laszlo
Bock, former head of People Operations at the company that transformed how the
world interacts with knowledge. This insight is the heart of WORK RULES!, a
compelling and surprisingly playful manifesto that offers lessons including: Take away
managers' power over employees Learn from your best employees-and your worst Hire
only people who are smarter than you are, no matter how long it takes to find them Pay
unfairly (it's more fair!) Don't trust your gut: Use data to predict and shape the future
Default to open-be transparent and welcome feedback If you're comfortable with the
amount of freedom you've given your employees, you haven't gone far enough.
Drawing on the latest research in behavioral economics and a profound grasp of human
psychology, WORK RULES! also provides teaching examples from a range of
industries-including lauded companies that happen to be hideous places to work and
little-known companies that achieve spectacular results by valuing and listening to their
employees. Bock takes us inside one of history's most explosively successful
businesses to reveal why Google is consistently rated one of the best places to work in
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the world, distilling 15 years of intensive worker R&D into principles that are easy to put
into action, whether you're a team of one or a team of thousands. WORK RULES!
shows how to strike a balance between creativity and structure, leading to success you
can measure in quality of life as well as market share. Read it to build a better company
from within rather than from above; read it to reawaken your joy in what you do.
A New York Times Bestseller A Read with Jenna Today Show Book Club Pick!
Longlisted for the Center for Fiction's First Novel Prize “Askaripour closes the deal on
the first page of this mesmerizing novel, executing a high wire act full of verve and dark,
comic energy.” —Colson Whitehead, author of The Nickel Boys “A hilarious, gleaming
satire as radiant as its author. Askaripour has announced himself as a major talent of
the school of Ralph Ellison, Paul Beatty, Fran Ross, and Ishmael Reed. Full of quick
pacing, frenetic energy, absurd—yet spot on—twists and turns, and some of the funniest
similes I’ve ever read, this novel is both balm and bomb.” —Nafissa Thompson-Spires,
author of Heads of the Colored People For fans of Sorry to Bother You and The Wolf of
Wall Street—a crackling, satirical debut novel about a young man given a shot at
stardom as the lone Black salesman at a mysterious, cult-like, and wildly successful
startup where nothing is as it seems. There’s nothing like a Black salesman on a
mission. An unambitious twenty-two-year-old, Darren lives in a Bed-Stuy brownstone
with his mother, who wants nothing more than to see him live up to his potential as the
valedictorian of Bronx Science. But Darren is content working at Starbucks in the lobby
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of a Midtown office building, hanging out with his girlfriend, Soraya, and eating his
mother’s home-cooked meals. All that changes when a chance encounter with Rhett
Daniels, the silver-tongued CEO of Sumwun, NYC’s hottest tech startup, results in an
exclusive invitation for Darren to join an elite sales team on the thirty-sixth floor. After
enduring a “hell week” of training, Darren, the only Black person in the company,
reimagines himself as “Buck,” a ruthless salesman unrecognizable to his friends and
family. But when things turn tragic at home and Buck feels he’s hit rock bottom, he
begins to hatch a plan to help young people of color infiltrate America’s sales force,
setting off a chain of events that forever changes the game. Black Buck is a hilarious,
razor-sharp skewering of America’s workforce; it is a propulsive, crackling debut that
explores ambition and race, and makes way for a necessary new vision of the
American dream.
Legendary legal scholar Staughton Lynd teams up with influential labour organizer
Daniel Gross in this exposition on solidarity unionism, the do-it-yourself workplace
organizing system that is rapidly gaining prominence around the world. Lynd and Gross
make the audacious argument that workers themselves on the shop floor, not outside
union officials, are the real hope for labour's future. Combining history and theory with
the groundbreaking practice of the model by Starbucks workers, Lynd and Gross make
a compelling case for solidarity unionism.
The Routledge Handbook of Service Research Insights and Ideas offers authoritative
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coverage of current scholarship in the expanding discipline of service research. Original
chapters from the world’s leading specialists in the discipline explore foundations and
innovations in services, highlighting important issues relating to service providers,
customers, and service design. The volume goes beyond previous publications by
drawing together material from different functional areas, including marketing, human
resource management, and service process design and operations. These topics are
important in helping readers become knowledgeable about how different functional
areas interact to create a successful customer experience. This book is ideal as a first
port of call for postgraduate students desiring to get up to speed quickly in the services
discipline. It is also a must-read for academics new to services who want to access
cutting-edge research.
WAKE UP AND SMELL THE SUCCESS! You already know the Starbucks story. Since
1992, its stock has risen a staggering 5,000 percent! The genius of Starbucks success
lies in its ability to create personalized customer experiences, stimulate business
growth, generate profits, energize employees, and secure customer loyalty-all at the
same time. The Starbucks Experience contains a robust blend of home-brewed
ingenuity and people-driven philosophies that have made Starbucks one of the world's
"most admired" companies, according to Fortune magazine. With unique access to
Starbucks personnel and resources, Joseph Michelli discovered that the success of
Starbucks is driven by the people who work there-the "partners"-and the special
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experience they create for each customer. Michelli reveals how you can follow the
Starbucks way to Reach out to entire communities Listen to individual workers and
consumers Seize growth opportunities in every market Custom-design a truly satisfying
experience that benefits everyone involved Filled with real-life insider stories, eye-
opening anecdotes, and solid step-by-step strategies, this fascinating book takes you
deep inside one of the most talked-about companies in the world today. For anyone
who wants to learn from the best-and be the best-The Starbucks Experience is a rich,
heady brew of unforgettable user-friendly ideas.
Leonard Sweet shows you how the passion that Starbucks® has for creating an
irresistible experience can connect you with God’s stirring introduction to the
experience of faith in The Gospel According to Starbucks. You don’t stand in line at
Starbucks® just to buy a cup of coffee. You stop for the experience surrounding the cup
of coffee. Too many of us line up for God out of duty or guilt. We completely miss the
warmth and richness of the experience of living with God. If we’d learn to see what
God is doing on earth, we could participate fully in the irresistible life that he offers. You
can learn to pay attention like never before, to identify where God is already in business
right in your neighborhood. The doors are open and the coffee is brewing. God is
serving the refreshing antidote to the unsatisfying, arms-length spiritual life–and he
won’t even make you stand in line.
The 7th edition of Management is once again a resource at the leading edge of thinking
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and research. By blending theory with stimulating, pertinent case studies and innovative
practices, Robbins encourages students to get excited about the possibilities of a
career in management. Developing the managerial skills essential for success in
business—by understanding and applying management theories--is made easy with
fresh new case studies and a completely revised suite of teaching and learning
resources available with this text.
We typically take public space for granted, as if it has continuously been there, yet
public space has always been the expression of the will of some agency (person or
institution) who names the space, gives it purpose, and monitors its existence. And
often its use has been contested. These new essays, written for this volume, approach
public space through several key questions: Who has the right to define public space?
How do such places generate and sustain symbolic meaning? Is public space
unchanging, or is it subject to our subjective perception? Do we, given the public nature
of public space, have the right to subvert it? These eighteen essays, including several
case studies, offer convincing evidence of a spatial turn in American studies. They
argue for a re-visioning of American culture as a history of place-making and the
instantiation of meaning in structures, boundaries, and spatial configurations.
Chronologically the subjects range from Pierre L'Enfant's initial majestic
conceptualization of Washington, D.C. to the post-modern realization that public space
in the U.S. is increasingly a matter of waste. Topics range from parks to cities to small
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towns, from open-air museums to airports, encompassing the commercial marketing of
place as well as the subversion and re-possession of public space by the
disenfranchised. Ultimately, public space is variously imagined as the site of social and
political contestation and of aesthetic change.
The personal stories of the founder of Patagonia, Inc. describes his underprivileged
childhood as an immigrant in southern California, early fame as a successful mountain
climber, and company's dedication to quality and environmental responsibility. Reprint.
75,000 first printing.
More than 100,000 entrepreneurs rely on this book for detailed, step-by-step
instructions on building successful, scalable, profitable startups. The National Science
Foundation pays hundreds of startup teams each year to follow the process outlined in
the book, and it's taught at Stanford, Berkeley, Columbia and more than 100 other
leading universities worldwide. Why? The Startup Owner's Manual guides you, step-by-
step, as you put the Customer Development process to work. This method was created
by renowned Silicon Valley startup expert Steve Blank, co-creator with Eric Ries of the
"Lean Startup" movement and tested and refined by him for more than a decade. This
608-page how-to guide includes over 100 charts, graphs, and diagrams, plus 77
valuable checklists that guide you as you drive your company toward profitability. It will
help you: • Avoid the 9 deadly sins that destroy startups' chances for success • Use the
Customer Development method to bring your business idea to life • Incorporate the
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Business Model Canvas as the organizing principle for startup hypotheses • Identify
your customers and determine how to "get, keep and grow" customers profitably •
Compute how you'll drive your startup to repeatable, scalable profits. The Startup
Owner's Manual was originally published by K&S Ranch Publishing Inc. and is now
available from Wiley. The cover, design, and content are the same as the prior release
and should not be considered a new or updated product.
This handbook provides an overview of the research on the changing nature of work
and workers by marshalling interdisciplinary research to summarize the empirical
evidence and provide documentation of what has actually changed. Connections are
explored between the changing nature of work and macro-level trends in technological
change, income inequality, global labor markets, labor unions, organizational forms,
and skill polarization, among others. This edited volume also reviews evidence for
changes in workers, including generational change (or lack thereof), that has
accumulated across domains. Based on documented changes in work and worker
behavior, the handbook derives implications for a range of management functions, such
as selection, performance management, leadership, workplace ethics, and employee
well-being. This evaluation of the extent of changes and their impact gives guidance on
what best practices should be put in place to harness these developments to achieve
success.
Discover success in global business today with the most strategic approach to
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international business topics and unique coverage not found in other books. Written by
renowned international instructor and author Mike Peng, GLOBAL BUSINESS is the
first truly global business book to answer the big question, What determines the
success and failure of firms around the globe? This edition blends both an institutional-
based view and resource-based view throughout every chapter for an unparalleled
continuity in the learning process. The book combines an inviting, conversational style
with the latest research and examples throughout every chapter. A comprehensive set
of cases from Mike Peng and other respected international experts examine how
companies throughout the world have expanded globally. All-new video cases, world
maps, and unique global debate sections help readers view business challenges from a
truly global perspective. Available with InfoTrac Student Collections
http://gocengage.com/infotrac. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Everyone knows the basic golden rule of investing: “Buy Low, Sell High,” but how
many of us ever really understand the stock market, how to recognize the “next big
thing,” and how to capitalize off of it once you do? ...the truth is not many or we’d all be
millionaires. It seems like early investors in big companies like Facebook and Google
had to have won the lottery of investing and just gotten really lucky, but there’s more to
it than that. There’s a science to the “Next Big Thing” strategy, and Mark Tier
understands it. In How to Spot the Next Starbucks, Whole Foods, Walmart, or
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McDonald's BEFORE Its Shares Explode, Tier shows readers that explosive brands
like Starbucks, Whole Foods, McDonald's, and Walmart didn’t become successful on
accident. Through in-depth and accessible case studies, Tier pulls back the curtain on
the early Key Performance Indicators that each of these major companies showed even
at their earliest stages. Once you learn how to recognize these makings of success,
you too will be able to spot the next Starbucks.
Shares the eight essential elements of teamwork that ensure success in all areas
of life to present a practical guide for managers seeking to improve their
leadership skills.
In Pour Your Heart Into It, former CEO and now chairman emeritus Howard
Schultz illustrates the principles that have shaped the Starbucks phenomenon,
sharing the wisdom he has gained from his quest to make great coffee part of the
American experience. The success of Starbucks Coffee Company is one of the
most amazing business stories in decades. What started as a single store on
Seattle's waterfront has grown into the largest coffee chain on the planet. Just as
remarkable as this incredible growth is the fact that Starbucks has managed to
maintain its renowned commitment to product excellence and employee
satisfaction. Marketers, managers, and aspiring entrepreneurs will discover how
to turn passion into profit in this definitive chronicle of the company that "has
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changed everything... from our tastes to our language to the face of Main Street"
(Fortune).
Discover the business law and legal environment book you’ll actually enjoy
reading. Time after time, readers like you have commented that this is the most
interesting introduction to law they’ve ever read. Beatty/Samuelson/Abril's
BUSINESS LAW AND THE LEGAL ENVIRONMENT, STANDARD EDITION, 9E
is packed with current examples and real scenarios that bring law to life, whether
you are a business learner or practicing professional. This reader-friendly,
thorough presentation uses conversational writing to explain complex topics in
easy-to-understand language. The authors draw from their experience practicing
law to offer real stories that illustrate how legal concepts apply to everyday
business practice. This edition also emphasizes today's digital landscape with
new information on privacy and intellectual property. An updated ethics chapter
offers a practical approach, using the latest research to explain why people make
unethical decisions. In addition, an in-depth discussion of executive
compensation contrasts theory with everyday reality. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.
Part autobiography and part business memoir, former Starbucks vice president
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Christine McHugh shares how she went from serving single shots to creating
programs adopted by stores worldwide. From a young age, Christine McHugh
dreamed of finding a place in the bigger world outside her hometown of
Fairbanks, Alaska. Inspired by members of her family and the confident
businesswomen she saw when visiting Seattle, she packed her bags, enrolled in
community college, and took a job slinging espresso at the local coffee chain-a
modest thirty-seven-store operation called Starbucks. Presented with the
opportunity to move into store management, she promptly quit school and dove
headfirst into a career that would span twenty-seven years. In From Barista to
Boardroom, McHugh describes her own nontraditional path up the corporate
ladder, sharing lessons learned from taking a year off midcareer to backpack
around the world, navigating motherhood as a corporate executive, and going
back to school at the age of forty. McHugh's personal struggles and moments of
triumph, told with frank vulnerability, are an inspiration to anyone looking for an
extra shot of motivation to write their own story and craft a worthwhile career.
"A deeply reported look at the Chinese immigrant community in the United
States, casting a new light on what it means to seek the American dream" --
The global business environment is rapidly changing due to shifts in geopolitical
alliances, active support of global international institutions in promoting market-
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oriented economic reforms, and advances in the development and use of
information technology. INTRODUCTION TO GLOBAL BUSINESS, 2e
addresses these challenges by providing a comprehensive analysis of the global
business environment and lays the foundation for the functional tools used to
better prepare you to manage the global business landscape. The text flows
smoothly and clearly from concept to application, asking you to apply those
learning skills into real-world personal and professional applications. The
specialized author team introduces globalization through unparalleled scholarship
and a world-view presentation of the fundamental pillars of the global business
environment -- culture, ethics, economics, and information technology. Important
Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
Keeping your financial house in order is more important than ever. But how do
you deal with expenses, debt, taxes, and retirement without getting
overwhelmed? This book points the way. It's filled with the kind of practical
guidance and sound insights that makes J.D. Roth's GetRichSlowly.org a
critically acclaimed source of personal-finance advice. You won't find any get-rich-
quick schemes here, just sensible advice for getting the most from your money.
Even if you have perfect credit and no debt, you'll learn ways to make your rosy
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financial situation even better. Get the info you need to make sensible decisions
on saving, spending, and investing Learn the best ways to set and achieve
financial goals Set up a realistic budget framework and learn how to track
expenses Discover proven methods to help you eliminate debt Understand how
to use credit wisely Win big by making smart decisions on your home and other
big-ticket items Learn how to get the most from your investments by avoiding
rash decisions Decide how -- and how much -- to save for retirement
The franchisee manual will tell you about: what franchising is; whether the code
applies to you and your business; the advantages, disadvantages and
responsibilities of being a franchisee; steps you should take before choosing a
franchise; how you should research and verify information given to you about a
franchise; steps you should take to understand and evaluate your franchise
agreement; what you should do if you have a dispute with your franchisor;
answers to frequently asked questions; where you should go for more
information.
Cut It Out examines the exponential increase in the United States of the most
technological form of birth that exists: the cesarean section. While c-section
births pose a higher risk of maternal death and medical complications, can have
negative future reproductive consequences for the mother, increase the recovery
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time for mothers after birth, and cost almost twice as much as vaginal deliveries,
the 2011 cesarean section rate of 33 percent is one of the highest recorded rates
in U.S. history, and an increase of 50 percent over the past decade. Further,
once a woman gives birth by c-section, her chances of having a vaginal delivery
for future births drops dramatically. This decrease in vaginal births after cesarean
sections (VBAC) is even more alarming: one third of hospitals and one half of
physicians do not even allow a woman a trial of labor after a c-section, and 90
percent of women will go on to have the c-section surgery again for subsequent
pregnancies. Of comparative developed countries, only Brazil and Italy have
higher c-section rates; c-sections occur in only 19% of births in France, 17% of
births in Japan, and 16% of births in Finland. How did this happen? Theresa
Morris challenges most existing explanations of the unprecedented rise in c-
section rates, which locate the cause of this trend in physicians practicing
defensive medicine, women choosing c-sections for scheduling reasons, or
women’s poor health and older ages. Morris’s explanation of the c-section
epidemic is more complicated, taking into account the power and structure of
legal, political, medical, and professional organizations; gendered ideas that
devalue women; hospital organizational structures and protocols; and
professional standards in the medical and insurance communities. She argues
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that there is a new culture within medicine that avoids risk or unpredictable
outcomes and instead embraces planning and conservative choices, all in an
effort to have perfect births. Based on 130 in-depth interviews with women who
had just given birth, obstetricians, midwives, and labor and delivery nurses, as
well as a careful examination of local and national level c-section rates, Cut It Out
provides a comprehensive, riveting look at a little-known epidemic that greatly
affects the lives, health, and families of each and every woman in America.
NEW YORK TIMES BESTSELLER • This instant classic explores how we can
change our lives by changing our habits. NAMED ONE OF THE BEST BOOKS
OF THE YEAR BY The Wall Street Journal • Financial Times In The Power of
Habit, award-winning business reporter Charles Duhigg takes us to the thrilling
edge of scientific discoveries that explain why habits exist and how they can be
changed. Distilling vast amounts of information into engrossing narratives that
take us from the boardrooms of Procter & Gamble to the sidelines of the NFL to
the front lines of the civil rights movement, Duhigg presents a whole new
understanding of human nature and its potential. At its core, The Power of Habit
contains an exhilarating argument: The key to exercising regularly, losing weight,
being more productive, and achieving success is understanding how habits work.
As Duhigg shows, by harnessing this new science, we can transform our
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businesses, our communities, and our lives. With a new Afterword by the author
“Sharp, provocative, and useful.”—Jim Collins “Few [books] become essential
manuals for business and living. The Power of Habit is an exception. Charles
Duhigg not only explains how habits are formed but how to kick bad ones and
hang on to the good.”—Financial Times “A flat-out great read.”—David Allen,
bestselling author of Getting Things Done: The Art of Stress-Free Productivity
“You’ll never look at yourself, your organization, or your world quite the same
way.”—Daniel H. Pink, bestselling author of Drive and A Whole New Mind
“Entertaining . . . enjoyable . . . fascinating . . . a serious look at the science of
habit formation and change.”—The New York Times Book Review
This 23rd volume of Research in Organizational Behavior presents papers on a
variety of topics in the field of organizational behaviour, with the twin goals of
consolidating prior research and breaking new theoretical ground.
In this sharp, entertaining, wry-but-tender debut, Michael Salvatore follows one
man's search for the perfect boyfriend in a hilariously imperfect world. Single,
slightly neurotic Steven Bartholomew Ferrante loves his sharp-tongued, loyal
friends, his chaotic job as producer for the daytime soap If Tomorrow Never
Comes, and his crazy Sicilian mother, not necessarily in that order. Yet at thirty-
three, his life is a little like the peppermint mocha coffee drinks that are his
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favorite indulgence--fun, frothy, but only superficially satisfying. Four years after
his boyfriend kicked him to the curb, Steven is still trying to find a replacement.
There's been no shortage of casual couplings and one night (or less) stands, but
while other body parts are catered to, his heart wants something more. Someone
to share sexy Sunday mornings and shopping trips to buy unnecessary kitchen
appliances. Someone he can trade knowing smiles with while dishing dirt with his
crew at their favorite Chelsea haunts. Somebody to love. And maybe he's finally
found it. Because if Steven's learned one thing from If Tomorrow Never Comes,
it's that every storyline has its twists--and the beauty of living spoiler-free is that
you never know who's waiting in the wings. . . "Outrageous and over the top,
Between Boyfriends is the ultimate roller-coaster ride of the highs and lows of
dating and mating." --Drew Ferguson, author of The Screwed-Up Life of Charlie
The Second "Sexy, funny and drama-filled!" --Michael Thomas Ford, author of
The Road Home Michael Salvatore is an award-winning writer and one of six
playwrights whose career will be tracked by WritersInsight.com until 2010. He is
a graduate of New York University, has studied at Playwrights Horizons and
Gotham Writers Workshop, and has written several screenplays.
Successful businesses recognize that the development of strong customer
relationships through quality service (and services) as well as implementing
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service strategies for competitive advantage are key to their success. In its fourth
European edition, Services Marketing: Integrating Customer Focus across the
Firm provides full coverage of the foundations of services marketing, placing the
distinctive Gaps model at the center of this approach. The new edition draws on
the most recent research, and using up-todate and topical examples, the book
focuses on the development of customer relationships through service, outlining
the core concepts and theories in services marketing today. New and updated
material in this new edition includes: • New content related to human resource
strategies, including coverage of the role of robots and chatbots for delivering
customer-focused services. • New coverage on listening to customers through
research, big data, netnography and monitoring user-generated content. •
Increased technology, social media and digital coverage throughout the text,
including the delivery of services using mobile and digital platforms, as well as
through the Internet of Things. • Brand new examples and case studies added
from global and innovative companies including Turkish Airlines, Volvo, EasyJet
and McDonalds. Available with McGraw-Hill’s Connect®, the well-established
online learning platform, which features our award-winning adaptive reading
experience as well as resources to help faculty and institutions improve student
outcomes and course delivery efficiency.

Page 26/28



Read Book Starbucks Employee Manual

"This book is a message from autistic people to their parents, friends, teachers,
coworkers and doctors showing what life is like on the spectrum. It's also my love
letter to autistic people. For too long, we have been forced to navigate a world
where all the road signs are written in another language." With a reporter's eye
and an insider's perspective, Eric Garcia shows what it's like to be autistic across
America. Garcia began writing about autism because he was frustrated by the
media's coverage of it; the myths that the disorder is caused by vaccines, the
narrow portrayals of autistic people as white men working in Silicon Valley. His
own life as an autistic person didn't look anything like that. He is Latino, a
graduate of the University of North Carolina, and works as a journalist covering
politics in Washington D.C. Garcia realized he needed to put into writing what so
many autistic people have been saying for years; autism is a part of their identity,
they don't need to be fixed. In We're Not Broken, Garcia uses his own life as a
springboard to discuss the social and policy gaps that exist in supporting those
on the spectrum. From education to healthcare, he explores how autistic people
wrestle with systems that were not built with them in mind. At the same time, he
shares the experiences of all types of autistic people, from those with higher
support needs, to autistic people of color, to those in the LGBTQ community. In
doing so, Garcia gives his community a platform to articulate their own needs,
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rather than having others speak for them, which has been the standard for far too
long.
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